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Dr. Dorothy Lyle is Madame Drycleaner to thousands of home economists, as their national association president. With 


Dr. A. June Bricker (right) she is shown presenting their broad program at a recent convention story on page 46 


Jet-fuel research may explain solvent odors ..... page 28 
Contrast in four kinds of coin-ops............ page 32 
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8 FAMOUS 


PRODUCTS 


answers every need for more 
effective, more economical 


DRY CLEANING 


. Neutra-Lene, deodorant 
Rain-Dry, water repellent 
3. Buckeye Size, water-soluble and safe 
. Klor-Lene, touch-up spotting solution 
. Neutral Lubricant, soil and stain remover 
. Re-Vi, water repellent fabric re-texturer 
. Wet Spotter, all-purpose spotter 
3. Paint, Oil and Grease Remover, the 
original wet or dry spotter. 
Famous Buckeye Eight 
Standard in the Industry 


For complete information on 
these and other famous 
BUCKEYE PRODUCTS 
contact your local distributor 
or write THE DAVIES-YOUNG 
SOAP COMPANY 


THE NATIONAL CLEANEI 
Editorial Office 166 rt 
States and Canada 

act of March 3 


AH...here’s 
the answer! 


BUCKEYE 


SIZE 


@eeeeeeeesese 


Proved best for 
ALL fabrics! 
Lowers Finishing Cost! 


You'll give everything from laces and nets to 
silks, woolens, linens, synthetic fabrics, draperies, 
slacks, and sport shirts a new look and life 

with Buckeye SIZE. It’s completely water 
soluble, It’s safe... will not spot or discolor 
garments. Will not sour or become rancid. 

It’s odorless, too... gives garments a freshness 
that customers appreciate. Thousands of 


users have proved Buckeye best. So will you! 


For further information contact your local 
Buckeye Distributor—or write, wire the 


Davies-Young Soap Co. 
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BOX 995 DAYTON 1, CHIO 
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YOUR SAVINGS START 
THE DAY YOU BUY! 


AMERICAS LOWEST 
PRICED* TILTS! 


Popular Ford Tilt Cab trucks outsell all the 
others .. . and for good reason! Ford’s C-600, 
for example, is priced * from $155 to $360 below 
all comparable makes. And this price advan- 
tage is just the beginning of your savings. 

Ford’s new Big Six provides 6-cylinder econ- 
omy plus the dependability of heavy-duty, 
exclusive-truck engine design. In independent 
tests, simulating typical stop-start city delivery 
work, Ford’s Big Six was pitted against the 
major competitive Six of the same size. The 
certified result: Ford Trucks gave 13.5% better 
gas economy! Also, Ford recommends 34% 
fewer service operations on this engine in 
25,000 miles of customer operation. And this 
Big Six is only one of three engine choices in 
Ford C-600 trucks—including America’s lead- 
ing truck V-8’s. 

Your savings continue because the Tilt’s 
compact 82-in. bumper-to-back-of-cab dimen- 
sion permits longer, higher capacity bodies 
within a given overall length. Ford’s set-back 
front axle design allows more weight to be 
carried on the front axle for greater payloads. 
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And for time-saving maneuverability, Ford’s 
C-600 requires as much as 10 feet less turning 
diameter than nontilt competitive cab-forwards 
or conventional trucks. 


*Based on a compa 


P-100 Parcel Delivery Series for maximum loadspace, 
minimum overall length with a walk-in body. Standard 
223 Six engine may be equipped with ‘‘economy”’ carbu 
retor for added fuel savings. Maximum GVW is 5,000 Ib 
These Stripped-Chassis models are available with 96- or 
102-inch wheelbase for special custom bodies with 6- to 
9-foot loadspace length. 
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New Econoline Van has 4-foot-wide double doors at curbside and 
rear for easy access to load—cargo floor is flat for the full length 
And this modern cab-forward unit gives as much as 80 more cubic 
feet of loadspace in nearly three feet less length than conven 
tional half-ton panels. Best yet, it’s priced* at least $312 less than 
popular conventional panels, and it can cut your operating ex 
penses by $100 or more in a 16,000-mile year. 


SEE YOUR FORD DEALER'S “CERTIFIED 
ECCNOMY BOOK" FOR PROOF! 


< thts ¢ 


FORD Division, Jord Kotor Comfany, 
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@ How does 
your drycleaning 


differ from 
the coin-ops? 


Our drycleaning is better 
because we give your garments 


an EXTRA RINSE 


C ' 
~ i in distilled solvent! 
MYCEL & we 


2-BATH METHOD 


with Conductivity Control 
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Self-Service Drycleaning 
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Four-Unit Drycleaner 


Speed Queen coin-op 
lI be iffered inh 
units, each unit 
vide, 29 inches 
hes high. It is 
nit will dry- 
d load in 45 
dard perc sol- 
facturer claims 
et deep by 13 
iat is needed 
hen filter and 
installed on 
banks 
rmation: Speed 
f McGraw-Edi- 
Ripon, Wis 


New Filtering Method 


le \ developed tor 
vin-Ette com-op 
ts is said to 
kw i h ind use of 
nd sweeteners 
through 
utridge which 
ed quit kly ap- 
ce i week 
mation: Stand 
2 Donaghey 
Ark 
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Multistop Truck Engines 


Divco Multi-Stop delivery 
trucks are now available with 
factory-installed Perkins 4- and 
6-cylinder engines, Models 203 
and 305 respectively The dic 
sels are said to have longer life 
ind greater fuel economy. 
Diveo-Wavne Corporation, 
Diveo Truck Division, 22000 


Hloover Rd.. Detroit 5 Mich 


Two New Detergents 


Perclite is a detergent for use 
in synthetic 
nalite 


systems, and Sig- 
for use in petroleum sys- 
tems. Both detergents, the man- 
ut claims have been 
tested for 


than two vears 


icturer 
perationally more 
demonstrating 
naximnum soil suspension and 
without 
sacrificing water-carrving powet 
It is further claimed that they 


ire nonsubstantive to 


soil-removal qualities 


fabrics 


need no separate emulsifier, 


rinse or 
iny kind 

For more information: Signal 
Chemical Manufacturing Co 
5020 Richmond Rd., Bedford 
Heights, Ohio 


special equipment of 


PR were 0e co1m oF oRT Cams 
OtreeeenT 


Coin-Op Detergent 


Superlite is a water-white de- 
tergent with a fluorescent bright- 
antistatic, antilint and 
fabric softener, especially syn- 


ener, 


thesized for use in coin-op dry- 
cleaning machines. It is said to 
give maximum filter flow be- 
cause of its particular design 
for use with diatomaceous earth 
and activated carbon. 

For more information: The 
Stamford Chemical Company, 
Stamford, Conn 

Continued on page 74 
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10% MORE PRODUCTION 
FROM SAME OPERATORS 
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OUTER PLATE INNER METAL 


with exclusive 
. PLATE SPREADS 
CAT - TONGUE STEAM Evenly 


pine na ... PREVENTS NO INCREASE IN PRICE AND 
Tiere meeenenneweemes STILL YOUR GREATEST BARGAIN 99° 

























... REDUCES 
Prevents MOIRE... present HEAT to FABRIC-SAFE DOUBLEPLATES .. 
Reduces SHINE... 


Eee 46" x 54” Utility Presses $38.85 
REVIVES Fabrics. ALL FABRICS! 42” x 48” Legger Presses ................38.85 
Mushroom or Topper ........ a 


os 8Fco ORDER FROM YOUR JOBBER 


BISHOP mats ej oF MFRS., EVANSTON, ILLINOIS, U.S.A. 
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BANISH SOLVENT STAIN 
WITH PREMIUM DARCO 


She sent the stole out for cleaning—it’s the dress that looks clean! Solvent 
stainisat fault. Ifthe cleaner’s lucky,she’ll complain.Many customers never 
return! You need Premium DARCO every day! 
Especially with modern supercharged systems— 
make your solvent work with you, not 
against you! It’s so easy and economi- 
cal: one bag of Premium Darco acti- 
vated carbon per 2000 gallons Of  ruurspay rripay SATURDAY 

~! filter capacity every 

—— morning. DARco snaps 

. eee” up soil and bleeding 

— dyes—keeps your solvent pure— 
powered for full-time cleaning! Banish solvent ATLAS POWDER COMPANY 
stain forever—use Premium Darco every day! anata Saheat <3 


MONDAY TUESDAY WEDNESDAY 


AUGUST 





Coin-Op City Ordinance: result in lower emplovee turn 
\\ | ~ VET te wel day s lost due tO 
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1c" idents 


Information Guide: The United States 


Department ot Commerce has pre 


pared a guicl for those interested in 
rif 


rmation about sales careers, mar 


Cc} 
ket research and the problems of dis 

ition in the economy It lists 

hundred books, aids and re 


various fields such as adver 


| me rch undisir e4 For 


ime 
“Guide to Information Sources for 
Education in Distribution” send 20 
cents to the Superintendent of Docu 
nents. [ S. Government Printing Of 
fice. Washington 25. D. ¢ 


a copy 


Florida Safety Code: 
Via igement \id 
Institute ot 
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ew sale Home-Study For Small Businessman: 
} 


laundry plants After a nationwide survey and study 
ype d by the yk the proble ms of the small business- 
il Safety in Flo man Dun & Bradstreet, Inc., has 


vith FILAC It come to the conclusion that many of 
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REFUSE SUBSTITUTES! 


Now, more than ever, 





it's good business to 


INSIST on the Ordgénal 

and Improved 
PRE-MARKED 
STRIP TAGS 


**21 CLUB” memberships 


COST NOTHING and 
MAKE YOU MONEY! 


same 
High Quality, 
Low Prices! 





Order 20 boxes of 
Strip Tags, then return 
to us the last Strip of 
each box. You'll 
receive the 


On... Cee 


Ash 


-++. OF write w.... 


PRE-MARKED STRIP 


The quickest and 
most positive con- 
secutive identifica- 
tion System 


Write for FREE 
Catalog & samples. 


3232 India St. 
... San Diego 
California 





by a compre he nSIVé business manage- 
ment course for small businessmen 

The course developed by Dun & 
Bradstreet is called “Profitable Man- 
agement for Small Business.” A home- 
study course, it covers practically 
every type of small business in almost 
every type of location. 

The firm has also published a small- 
business handbook entitled “Profita 
ble Management for Main Street.” 

For a free copy of this booklet and 
further information concerning the 
course, write: Dun & Bradstreet, Inc., 
Public Relations Division, P. O. Box 
803, Church St. Station, New York 8, 
N. Y 


For Greater Management Education: 
In a talk at the University of Dela- 
ware John E 
of the Small Business Administration, 


Horne, administrator 


cited population explosions in America 
as a basis for changing and expanding 
consumer needs. He also pointed out 
that greater management education 
would be vital to the future growth of 
small business and the nation’s econ 


omy 


Drycleaner’s Board Measure Vetoed: 
Governor Brown of California has 
vetoed a measure to include on the 
state board of drycleaners one mem- 
ber from southern California and one 
from the north. At present members 


are chosen from the state at large. 


Man of Many Skills: Harvey Kravetz, 
Connecticut Cleaners, West Hartford, 
Conn., is a man who, besides his serv- 
ice to the community as a drycleaner, 
has found the time to develop his 
hand as a painter. Twenty-five of his 
paintings have been exhibited in the 
fover of the Hartford National Bank 
and Trust Company 

In addition Mr. Kravetz, who is a 
Massachusetts Institute of Technology 
graduate, is an inventor in the field of 


electronics. 


Show Display: Among the local par- 
ticipants at the Jaycee Home Show in 
Port Colborne, Ont., was Lightheart’s 
Drive-In Cleaners. Included in Light- 
heart’s booth of drycleaning equip 
ment was i pillow renovator. 





WASHEX 


SIMANGIEUAASULSLF? 


40 pound Synthetic Drycleaning Unit 


A complete package unit with 
dual solvent tanks, full size tubu- 
lar filter, sludge cooker with 
motor driven agitator, and sep- 
arate still. Automatic controls, 
with batch operation when 
desired. 





EFFICIENT 
Open pocket 
for better 
Cleaning, fast. 
est loading and 
unloading. 
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WRITE FOR BULLETIN SB-162 





More 
ECONOMICAL 


Simple _instal- 
ation-all com- 
ponents pre- 
piped; no foun- 
dation re- 
quired. Maxi- 
mum solvent 
mileage. Mini- 
mum mainte- 
nance. 





WASHEX MACHINERY CORPORATION 


@192 BANKER STREET, BROOKLYN 22,N. Y. @ 








LEN the edit 
BULLETIN | from the editor 
Human coin-ops 


We firmly believe that our new IN ONE DAY last month we were Or is it still possibl tor vou to 
ept in filtration, the Pet que stioned on four spotting prob say, like Ethel Merman in “Annie 


tubes, is one of the major lems They had three things in Get Your Gun.” that “anvthing vou 





nces mn the drvcleaning common can do, I can do be tter 3 
todav. Now for the |. Each garment was refused b The other day we studied th 


time vou can be assured gh price cleanet spotting board at Ed Elam’s plant 

me be ; 

truly bridgeable 2. Each cleaner was said to in Lawrence, Kansas. Orderly rows 

trury unodriageadlie, non , 
h] nd indestructib! faim the spot was permane! t ot p astic bottles lined a s oping 

ryeAdDIC anc ues c ic 


3. All the stains would have tier of narrow shelves, four or five 


been routine jobs 20 vears ago bottles on each of four shelves 
The toughest, probably, was ink “Anybody can use the spotters on 
on i vellow — skirt The cleanet that bottom shelf.” Ed remarked 


iddition of the , a 
turned that one down because the Many plants have no more to fall 


Claimer as the filter's skirt was loaded with redeposition back on if those don’t work. Som« 
not because he couldn't keep chemicals from the second 

spot shelf. It takes an old-time spotter 
reclaims, and cools all in gal had milk on a silk to know what to do with that stuff 


compact unit. Every de- fF She rinsed it with clea on the upper shelves!” 


you have a 4-in-1 Per 
Combo that filters, dis 


tail of the filtering system has water, got a ring, brought it im The charged system has been 
been precision engineered to ediately to the cleaner blamed for the decline in protes- 
‘rive vou a lifetime of trouble Third deal was “road stains” on sional spotting. Perhaps the blame 
solvent maintenance he hem « a net evening gow! should rather be on cleaners who 
t dve transfer from a eagerly look for every new product 
plastic boat cushion to the seat to solve all their problems. We still 
Another important point to white cotton slacks remember the many _ instances 
sider is that a Per Flex or our money these four plant where cleaners promptly fired all 
Combo can start saving vou ywwners could be classed as “human their spotters, after they had in 
drycleaning coin-ops Whether stalled the charged svstem, and 
they know better or not, they ac then had to hire at least one back 


ire doing little more for the agam 


time, effort and money right 
now. It is easily adaptable to 


 ataass pres nt drycleaning sys garments thev service than does i T rouble is. a lot ot cle aners want 
tem OF any other type that you oln-ope rated drvcle aning unit all their diffic ult problems elimin 
sht purchase in the future Actually a coin op might even ated. In fact, they want to be hu 
it never becomes obsolete e lightened that “re-dep” a lit man coin-ops. But there isn't much 


ind toned down all the other future in competing with a machin 


uns px ceptibls The customers on its own level SO p! fessional 
W vO > 
. uld like to send you oul vouldn't have lost in thing rol cleaners have to do better—becom 


new booklet fiving all the de ing, atter the prof ssional drv ing professi ynal sp ytters again 
leaners” had turned them down We expect a rush for NID’s spot 
iron Specifications; from We remember as a_ kid, on ting course from some of the newer 


500 gph to 10,000 gph filtra- mavbe it was with our own voung members of this industry 


tails Models 13 to choose 


tion, ¥ gph to 38U gph distilla- sters, the little cartoon preachments For others, we are bringing out 


tion Prices: from $940 to n good and bad manners that a completely new spotting book, 


750. There is no obligation wound up with “Are you a Goop?” advertised elsewhere 
m your part in receiving all It's time ba a gre . many of us Perhaps we'll hear once again 
the facts by return mail. Just in the drv« ene renee to start that old slogan: The sign of a 
isking ourselves Am I a human good spotter is knowing when to 
1 the machine do just stop.” But you can't stop if vou 


sle in don't start! 


lrop us a card with the magic 
vord “Per Flex Combo.” 


PER CORPORATION 


P.O. Box 305, Orange, N. J. 


REPRINT SERVICE FOR OUR READERS—Piease write promptly if you want reprints of any article 
appecring in this issue. Cost is $16 per 100, one side of a single sheet; $25 per 100, two 
sides of a single sheet (8'/, x 11). Additional 100's at $1.50, one side; $1.80, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 
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Dry Cleaners who use AMSCO Solvents 
lead the good life 





here’s why 


They have more business. AMSCO quality-controlled 
dry-cleaning solvents insure perfect cleaning, without 
leaving any after-odor. This means more steady, sat- 
isfied customers — a bigger business. 

They make more money. AMSCO dry-cleaning solvents 
lead to increased plant efficiency, lowering operating 


~~ 


=X AMERICAN 


General Eastern Offices, 
Murray Hill, NJ. 


if you'd like to lead the 
good life using AMSCO 
Solvents, clip this cou- 
pon and send it for the 
name of the authorized 
AMSCO dealer nearest 
you. Do it now. 


costs and increasing profits. 

They get quick service. AMSCO dealers deliver what 
you want, when you want it, where you want it. 
They get lots of help. AMSCO has 36 years’ experience 
working directly with the dry-cleaning industry. 
AMSCO representatives are ready to give you any 
help you need based on this experience. 


MINERAL SPIRITS CO. 


200 South Michigan Avenue, 8600 South Garfield, 
Chicago 4, Illinois South Gate, California 


Company 
Address 


City ere 
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THE ALL-NEW, BRAND-NEW 





Only $500 Complete for + the newest, most automatic, fastest steam-air topper ever 
developed. It’s the easiest for beginners to learn on; fastest for skilled operators to use. The 
Cissell Pants Topper can out-perform — in time and quality — any single pants topper now made. 
CISSELL'S NEW PANTS TOPPER can top all kinds of trousers, pants, men’s and women’s slacks 
and shorts «*«« in every size, large or small ««« lightweight ++ «heavyweight. It will not lusterize 
or imprint. —— It’s fully automatic «++ has no foot pedals ««* assures top-quality produc- 


tion everytime «++ saves operator fatigue as well as time. ——$——> = 
CCUM re are a few Cissell 


Exelusives that make this Pants Topper Tops: CONTOURED BUCK 
*« shaped to fit the tailored cut of pants. AUTOMATIC PRE-STEAM ««* uniform pre-condition- 
ing of fabric for fast smoothing and laying of pants pleats. CONTOURED PLEAT SETTERS «+ simple 


vertical motion * « * counter-balanced for fast movement to and from pressing position + « « no locks 











or latches «« « self-aligning to assure perfectly pressed pleats «« « remain out of way while pants 


are being mounted. RESET BUTTON ««+ saves time, permits immediate cancelling of automatic cycle to 
re-lay shifted pleat or to straighten twisted pants top. HEAT-RESISTING BUCK PADDING of high-heat 
synthetic air foam a" rubber. perforated for rapid transfer of steam and air through buck 


padding *** nylon ‘ asbestos cover with “density controlled” nylon bag to shape trouser seat. 
Cissell nylon bag automatically conforms to exact size of pants. ALL ELECTRICAL CONTROLS 


mounted in external compartment for simplified maintenance. 


PANTS TOPPER 


And that’s not 
all. Here are some more outstanding features 
of the new Cissell Pants Topper: FULLY-AUTOMATIC, FULLY- 
ADJUSTABLE, 24-SECOND CYCLE «++ steams +++ air drys + *« cuts off, 
allowing operator free time to perform other operations. Can 
double present production! Fast, automatic finishing equals 
deliberate work of highly skilled operator. MANUAL AIR CONTROL 
«*« for thorough drying of wet-cleaned pants «x or excessive 
wetted areas. The new Cissell PANTS TOPPER eliminates 
guesswork «+«« affords uniform quality finishing. Simple to learn 
and operate — Compact size fits any “wasted space.” Speeds 
leg pressing, too! Topper conditions entire leg, breaks static. 
Easily removes hard-to-get-at crotch wrinkles. ————— Cissell 
Water - Spray Gun and Condenser Assembly furnished 


as standard equipment. What more can we tell you 


about the new CISSELL PANTS TOPPER? One last and very 
important thing. There’s only one model . . . and one price, and a very reasonable 
one it is for this fine piece of equipment. CONSULT YOUR JOBBER +» he'll give you complete information about the 
new CISSELL PANTS TOPPER. Remember, it’s only $500 F.0.B. Louisville. When ordering, specify voltage and 
current. W. M. Cissell Mfg. Co., Inc., Louisville 1, Ky. Pacific Coast office, 4823 W. Jefferson Blvd., Los Angeles. 


te 083 93 SLL PANTS TOPPER 





TIME SAVERS 


Vis ax < 
GIFT PACKAGE SHIRTS at NO EXTRA COST! 


NO. OF SHIRTS 
PER PACKAGE 


Display Quality. Laundering > La-Down Stand-Up 
with Quality Packaging. a A& 2 
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‘Vu-Pax’ SELLS Quality 
Work and.WINS New 
Customers. 
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6 5 
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Heavy Duty BIU@ Board 
Shell with Sparkling Trans- 
parent Poly Bag Outer 
Protective Covering. 


*Available in up to 7 different 
Size packages to fit 2 to 8 shirts. 


TIME SAVERS, ING 
WRITE FOR FREE CATALOG AND SAMPLES 
Dynamite Sales Producing 
Shirt Showmanship! 


NEW LOW COST 
Counter Model (PF-1) 


F ak} aster— 
Produces ‘Eye Catching’ Shirt Package. Ouly $ 00 * 
At the NEW LOW PRICE Every Cleaner 


and Laundryman can afford. 


*With initial order of 5M Vu-Pox 
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WASHER EXTRACTOR 


3) BIG LOADS IN ONE WASHER 


Use “Professional” laundry equipment 
for ALL your washing jobs. . . regular 
family wash loads up to 25 pounds, 
chenille spreads, bedding, shag rugs 
(up to 9x12), etc. 


e 
GLEAMING SATIN BRUSHED 
STAINLESS STEEL FOR LONG LIFE 
PERFORMANCE AND 
APPEARANCE 
a 
y ith METERED drop-coin, self-clearing me- 


ter. A complete fully automatic wash- 


rinse-spin washing. 
AQ A i S U RG E MANUAL TIMER CONTROLLED for 


“on-the-premise” laundry. TWO sep- 
REVE RSI NG arate DUAL wash-rinse-spin cycles, 30 
and 36 minutes OR 30 and 45 minutes. 


For illustrated brochure and name of nearest distributor, write 


LOL O) Gay va lh l1 Sarde penn To 


SUBSIDIARY OF ALD, INC 


WASHERS © DRYERS e EXTRACTORS e WASHER-EXTRACTORS e¢ P.E.-P. 
4301 S. Fitzhugh Ave.—Dallas 10, Texas—Phone HAmilton 1-2135 
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BADGES and gimmicks 


istomers to a sort of sate 


from hot pipes and 


g penings in the paneling 

t feet off the floor give a 

od view of the plant but hide un- 

shtly overhead piping from eas) 

Paneling and pipe framework 

dark blue background 
pure white walls and ceiling 

\ shirt unit in the front corner 

f the narrov 


against a 


plant is beside the 


entrance \ large opening In the ex- 


nded metal pane ling gives custom 


1 good view, and is a proper back 
to highlight the registered 
ales Service offered The bu 


ig 1S especially effective igainst 


racks of finished white shirts 


Heat-Exhaust Duct 


At Fashion Cleaners in San Le- 
andro, California, a rather inconspicu- 
ous air-exhaust duct runs along the 
entire length of the narrow plant. The 
28 inch-high metal duct, painted the 
same light color as the wall, is onl 
6 inches wide and is about 7 feet 
above the floor. A rooftop squirrel 
cage fan, powered by a 14-inch 
motor, draws off hot air through 
over a dozen foot-square louvered 
openings that are individually con 
trolled. This exhaust system is said to 
lower the inside temperature at least 
10 degrees even on the hottest, most 
humid summer days 


Has Vacuum Lines 
Support Slickrails 


An uncluttered overhead was ob- 
tained by R. E. Fairhurst in his dry- 
cleaning finishing room at Paducah 
(Kentucky) Laundry & 
This was through suspending many 
of his slickrails from vacuum lines, 


Cleaners. 


or occasionally from other utility pip- 
ing. It was possible to arrange this 
when the finishing room was com- 
pletely revamped not long ago. 

Supporting hooks are welded di- 
rectly to the piping so that piping 
supports also carry the slickrails. 
While the piping needs to be a little 
more rigidly braced, this eliminates 
one complete set of bracing. 

Because the supports to the piping 
are usually short, the slickrails are 
well aligned. The drawbridge cross- 
overs, in particular, are rigid and have 
positive closures, as Mr. Fairhurst 
demonstrates at a double crossing in 
photo (left). Incidentally, he prefers 
flatbar rails as being both easier to put 
up and to slide on. 

With a flatbar rail he uses a section 
of pipe for the lift part of a crossover. 
This is slotted at one end and bolted 
to the flatbar on the “upstream” side 
of the gap. Then the other end of the 
pipe is cut on a sharp level towards 
the bottom, so that the extending part 
rests on the flatbar on the “down- 
stream” side of the gap. 


Continued on page 23 
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Why is non-removal of stains still 
a common consumer complaint? 





What can and 
should be done about it? 





We all know the real reason why non-removal of 
stains ranks high on every list of consumer com- 
plaints on dry cleaning: ever-rising costs force the 
cleaner to use more and more short cuts in trying 
to sustain his already slim profit margin. Unhap- 
pily, some of these short cuts are just too short— 
and quality suffers. 


The trend away from quality 
cleaning can be reversed 


How? Surely not by operating right at the bare 
edge of consumer acceptability. You've got to 
make a decision: either to give your customers 
high enough quality to justify your prices and 
profit — or to face the threat of declining volume. 
Just remember this: if you offer professional* 
quality cleaning, you need never fret yourself with 
fears of losing trade. Jt will come to you. 


The place to start is 
with inspection 


You must remember that charged systems cannot 
remove all stains completely. No matter what the 
“miracle” fiber or the “wonder” finish, no matter 
what your solvent or detergent or controls, quality 
cleaning still calls for careful inspection for spots 
before and after cleaning. 


RSR is a key to better quality cleaning. Quality is the key to profit. 


RSR is a quality-tested product o 





Set protein spots can 
be the worst of all 


Rust, paint, enamel—these are difficult stains and 
you use spotting agents to remove them. But whar 
do you do about set protein stains—the most diffi 
cult and insidious of all? Set protein soil is the 
hardest of all to remove: once protein-containing 
material dries on fabric, ordinary solvent-deter- 
gent-water—even acids and alkalies—will not 
remove that stain completely. Not from Dacron, 
not from Acrilan, not from Wash ’n’ Wear or any- 
thing else. Not until you use an enzymatic digester 
to soften and swell that spot will it be removed 


RSR eats up protein colloids 


RSR is a mixture of protein-degrading enzymes: 
special active “catalysts” formulated to digest 
even the toughest, oldest, driest, dirtiest protein- 
containing stain. RSR works on ail types of pro- 
tein stains—food, discharge and body soils, stains 
of many sorts. Continuously improved over the 
years to take full account of modern changes in 
fibers, finishes and cleaning practices, RSR is one 
of the most efficient chemical tools today’s tech- 
nology has to offer the professional cleaner. Want 
more information? Write today for working 
sample of RSR and complete use instructions, 
*Buy, beg or borrow a copy of the N.1.D. motivational study on 


How the Consumer Really Feels About Dry Cleaning. It will open 
your eyes. 


R)| WALLERSTEIN COMPANY 
wy} Division of Baxter Laboratories, In 
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A PRODUCT OF CHRYSLER CORPORATION 


TIGHT 
FISTED! 






A 1961 Dodge will save you more money scampering 
from door to door than any other truck going. Many 
reasons why. Like a revolutionary new Dart Power Six 
225 cu. in. overhead valve inclined engine. A new 170 
cu. in. version for special light-duty applications. And a 
new 251 cu. in. heavy-duty Six. They save gas like it 
was rationed. Heavy-duty 3-speed syncromesh trans- 
missions, standard on all three Dodge forward-control 
models, make shifting as easy as click-click. LoadFlite 
push-button automatic and 4-speed syncromesh trans- 
missions optional. New drop-center frame makes it 
easy to hop in and out. New steering makes driving a 
breeze. Seven wheelbases from 104” to 154”. GVWs of 
7500, 10,000, and 15,000 Ibs. Dodge forward-control 
chassis for 1961 are loaded with muscle, hustle and 
money-saving ways. They’re priced to compete with any 
truck coming or going. Make yours a tight-fisted fleet. 


DODGE BUILDS TOUGH TRUCKS 
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let’s take the mystery out of “Soaps” 


There have been no earth-shaking discov- ing detergent. Now, Signal is “throwing its 
eries, no scientific breakthroughs, no “cure- hat in the ring” and announcing two deter- 
all” soaps that eliminate the necessity of good gents... Perclite for Synthetic Systems and 
cleaning practices. You’ve seen claims and Signalite for Petroleum Systems. Signal is 
counter claims of increased volume, elimi- making no wild conflicting claims for these 

yn of spotting, more water, no water, products...proof of their value, both in 
double-strength, triple-strength, no distillation economy and superior cleaning can only be 
recommendations for periodic distilla- proven in your plant. They have been thor- 
tion in small print. No matter which soap is oughly laboratory and field tested in over 
being used, it can’t do all things at the same 200 plants and will do everything a “soap” 
time. Ten years ago, we at Signal Chemical is supposed to do. Results have proven that 
Mfg. Co. decided that if we had nothing truly Perclite and Signalite offer the drycleaner 
new or a technological improvement for the quality, economical and problem-free opera- 
tterment of the industry, there was no tion... backed by a full Signal Money Back 
ym...or reason for another “me too” clean- Guarantee. Take the first step toward cleaning 


efficiency... write today for full information. 
ANOTHER 
SIGNAL 


a rsoven : 
Signal. CHEMICAL MFG. CO. 


502 CHMOND ROAD « BEDFORD, OHIO 
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Continued from page 18 


Mr. Fairhurst doesn’t recommend 
using steam lines for support because 
of expansion and contraction and be- 
cause of the complication with insu- 
lation. If a steam line is used, the 
slickrail must be made of flatbar and 
must be erected with a noticeable 
curve in the line, which will straight- 
en whenever the steam line heats and 
expands 


Sparkle Route Manual 
Struck Sparks 


“As a result of the article that ap 
peared in the May issue of the Na 
TIONAL CLEANER Magazine Savs 
Richard K. “Stubby” 
have received 


Newman, “we 
a large number of re- 
quests for outlines of the material con- 
tained in our Route Sales Standard 
Procedure Manual.” 

The Manual is organized according 
to the following outline 


PART I. ORGANIZATION, OBJECTIVES, 
POLICIES 
A. Organization. A diagramatic chart 
and description of the actual organiza 
tion of our company. 
B. Objectives. A one-page §8-point 
listing of the objectives of our company 
C. Policies. This section deals with 
company policies as they relate to 
Route Salesmen and their jobs. It cov 
ers such things as commissions, guar 
antees, benefits, holidays, vacations, 
sick leave, cash bond required, uni 
forms, truck washing, shortages, traffic 
citations, route splitting procedures, 
etc 


PART Il. SERVICES OFFERED, PRICES 
A. Services. A complete listing of 
all the kinds of services available to 
our customers 
B. Prices. A current price list on all 
services offered 


PART Ill. DUTIES OF THE ROUTE 
SALESMAN 

Introduction 

Personal Appearance 

The Truck and Supplies 

Customer Service 

Solicitation of New Customers 

The Actual Operation of the Truck 

Plant and Office Duties 

General 


IOnNmMoONODW> 


IV. STANDARD PROCEDURES FOR 
ROUTE SALESMEN’S 
ACTIVITIES 

Introduction 

. Preparing for the Day's Work 

The Route Day 

1. General 

2. Mechanics of 
Order 

3. Mechanics of Picking up an 
Order 
Handling a Complaint 
Use of the Addressograp 
Plate 


Delivering an 





Provisional Tab Procedure (on 
Addressograph plate) 
7. Classification of Laundry Bun 
dies 
8. Solicitation Procedures 
9. Ledger Applications 
10. Unloading the Truck 
D. Checking In and Settling Your 
Account 
1. The Check-In 
detail) 
2. Taking Inventory 
3. Cash-Should-Be-Ledger Pro 
cedure 
. Charge Backs 
The Settlement Sheet 
. Checking the Settlement Sheet 
(how to check it for accuracy) 


Procedure (in 





Special Procedures 

1. Pleated Garments 

2. Releases 
Fur Storage, Cleaning, Glazing 
Box Storage 
Checking Out and Returning 
a Fur 

6. Returning a Storage Box 


PART V. FORMS USED BY THE ROUTE 
SALES DEPARTMENT 


A. A complete listing of the forms 
used, by number and by name (there 
are approximately 42 that the route 
salesmen use) 

B. A complete description of each 
form and its proper use. 

C. A sample of each form used. 


means business 


.. better business” 


Fine cleaning in big volume 

on an “In by 9 — Out by 5” basis 
is the successful policy of 

PRINCELY CLEANERS in Downey, 
California. According to Princely’s 
owner, young and ambitious 

Barry Alper, this fast-growing 





Write today for full particulars 
on the remarkable Elcco cleaning unit 
and other fine Elcco equipment 


community appreciates quality 
made 


possible by the fast, worry-free 


work at reasonable prices 


operation of the big Elcco cold 


perchlior cleaning unit 


Elcco users enjoy the advantages 
of efficient, fully-automatic 

pel formance, a minimum of 
required floorspace a 
dependable 180 Ibs. per hour 
capacity, and the famous 


Eleco money-back guarantee 


PRODUCTS bi 





SIU VOU 


Who’s to blame? 


In one major respect the drycleaning coin-ops are making 
the professional drycleaning industry look a bit foolish! The 
cleaner has encouraged the aura of mystery and mumbo-jumbo 
ibout his work. So all of a sudden the customer can poke SIX or 
eight quarters in a slot. and get admittedly good drycleaning 
is simply as a pack of gum or a soft drink. 

Don't mention my name,” said a small-city cleaner the other 
day, “or I'll be ridden out of town on a rail by the other plant- 
ywners. But I'm running light silks and cottons in my coin-op 
unit no redeposition 

We know the reasons for the impressive coin-op showing, 
even if the customers don’t: Flooding the garments with lots 
f filtered solvent, enforced use of activated carbon to capture 
loose dyes, low extraction rates to prevent wrinkles, low-tem- 
perature tumbling to preserve fabric softness 

Why do so few professional cleaners do likewise? Whatsa- 
matter with professional drvcleaning equipment? Nothing, 
iothing is the matter at all. In fact, it is just what you, the pro- 
fessional drycleaner, ordered 

It's the fashion these days to blame equipment makers for 
ill the ills of the industry, real or fancied. Why did they sell us 
this stuff, anyway? Anything for a quick buck! 

Yet the machinery people werent born yesterday. Cleaners 

sisted on highest produc tion, lowest cost equipment, so that’s 
what they got. Then they crowded it to the utmost reasonable 
limits. We well remember the washer-capacity fiasco of post- 
var vears when manufacturers exaggerated listed capacities, at 

msiderable sacrifice of cleaning efficiencies. That came about 
ise cle aners were asking not how well will it clean but 
how much will it clean? 

If the professional cleaner will ask for quality professional 
cleaning equipment hell get it. It's here right now, providing 
he ll fit together the right pieces 

And, in case the reader suspects were buttering up oul ad 
vertisers, here's a suggestion one cleaner came up with that 
may not be as funny as it sounds: 

Let all cleaners in a town bring their filters to a central ware- 
house. There they exchange for filters one size larger. Every 
body pools together to buy a larger filter for the biggest cleaner 
trading in the filter discarded by the smallest plant. 

Guaranteed to improve professional drycleaning in that town 


50 percent almost overnight, at minimum cost. 
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“‘We get good commercial clients almost every day from our 
Yellow Pages advertising,’’ says Benjamin Kleinberg, General 
Manager, F Benzol and Kent Cleaners and Laundry, Inc 


f o matoale ~~ 
trom motels to restat 


e - nrh 


idlia ' Cricut 


nts 


es advertising. We've neen if) 
en with the company 


m visitors as well as resi 


res. The results we’ 
idvertising in the Yell 


oS 


Display ad (shown reduced) runs 
under CLEANERS. Call the Yellow 
Pages man at your Bell Telephone 


———} Display this emblem. It builds your business! Business Office to plan your program. 
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bag with see-through poly insert replaces plain poly wrap 


Plantowner puts emphasis on good packaging 


to upgrade services and customer impression 


Show them you’re a professional 





reasing every 
cut-rate operators tc 


eaning—the progressive 

*r «Knows it makes good 

to let istomers see for 

themselves that his plant is head 

juarters for truly professional 
serv e 

it's up to the old-fashioned plant 

to carry the ball, upgrade services 

ind show that it is really equipped 

> rh 


indie all types of garment 


are. Otherwise it may see its cus 
tomers drift away to the self-serv 
ice outlets and the low-end com 
petitor down the street 

What are some of the methods 
that can be used to upgrade the 
appearance of a customer's fin 
ished garment? Quality cleaning 
sure. However, that’s just one of 
the factors that can play a role, in 
selling more drycleaning service 
Some of them are described here 








EDESIGNED PACKAGING 
that Yorgey’s Cleansers, | 


utes 
incaster plal ( edi In one 
better residential sections of the 
sses 10,000 shirts per week 


’ ] 
Ct iuundry operating with 


by HARRY YEATES 


26 washers and 10 drvers is located 
in a building adjoining the cleaning 
plant 

In the past shirts were packaged 
without collar supports, shirtbands o1 
boxes. The operator inserted the fin- 
ished shirts in a plain white paper bag 
and sealed it with tape. To enhance 
the finished bundle a new method of 
packaging was recently added. Bright 
colored collar supports and matching 
bands are placed on each shirt. The 
name of the plant is featured on the 
shirtband. In place of white 
bags Yorgey’s now packages shirts in 
heavy collapsible boxes, with the firm 


pape I 


name in script letters across the front 

According to Mr. Yorgey, revamp- 
ing packaging in the shirt department 
has increased costs slightly. However 
he feels that it makes for a more pro- 
fessional-looking package . and 
that’s the impression he wants the 
customer to have 

Packaging has also been redesigned 








wae 


Full-time alteration department provides free repairs as a certain plus 


not provided by coin-ops 


for all hangered garments. In place of 
unprinted polyethylene wrap, an at- 
tractive combination of polyethylene 
and paper is now used to bag all gar- 
ments. The see-through bags striped in 
pink, blue vellow and gold are used 
alternately during the month. Colored 
striped 


tissue paper to match the 


paper bags is stuffed into the sleeves 
and around the collar of all garments 
“Many of our customers have com- 
mented on how attractive the new 
* said Dick Yorgey 


The candy-stripe design of the gar- 


pat kage design 1S 


ment bags is also being considered for 
the plant’s letterheads. Incidentally 
two recently purchased delivery 
trucks feature the script-type lettering 
on the side panels 

Yorgey’s has also stepped up effi- 
ciency in the production departments 
throughout the plant. For instance, all 
garments coming through the finish 
ing lines are given a minute repairs 
inspection ( uffts are checked for torn 
tacking. A full-time alteration de part 
ment makes sure that all minor re 
pairs are taken care of 

Free repairs have always been an 
important part of Yorgey service. But 
now, in the course of stressing those 
things a coin-op cannot do, Yorgey's 
is bearing down on free repairs. Not 
one rip or loose button may get 


through. Customers remember the on¢ 


Close inspection guarantees complete customer satisfaction—a garment 


absolutely ready to wear without touch-up 


Name of cleaner is featured in new design 


Quality product and quality 
package cannot be separated, the 
Yorgeys insist. They blend to make 
the professional impact. Hence a 
fancy package on poor cleaning 
strikes the customer as a sham— 
and boomerangs. On the other 
hand, poor packaging dulls the 
impact of good cleaning. For best 
effect, the packaging must fully 
express the quality of the product. 





missing button, forget the two dozen 
faultless garments 

Although these factors increase pro- 
ductive labor costs, Mr. Yorgey feels 
they are important ways to give the 
customers maximum benefits and keep 
them aware that they are dealing with 
someone who is interested in garment 


care 


on plant's delivery trucks 


Quality is stressed in the cleaning 
Although more than 600 


pounds are processed in the cleaning 


room, too 


machine every day, each load is auto- 
wheel. Mi: 
Yorgey feels this produces a better 


matically sized in the 


finished garment. After cleaning, gar- 
ments are fed on to slickrails in back 
of the finishing units, and transported 
down the center of the room to the 
inspection and check-out station. 
Consumer advertising also plays a 
big part in creating a quality imag: 
for Yorgey s Cleanse rs The plantown- 
ers spend about 4 percent of gross 
sales on advertising Emphasis is placed 
on a 15-minute radio show five days 
a week plus TV spot commerc ials four 
times a week during the daytime 
hours. Bus cards were recently in 
stalled in over 100 buses in the Lan- 


caster and Reading areas 





Clue to solvent odors 


by WILLIAM R. PALMER 


Jet fuel studies reveal bacteria SS ee eee 
problem 
° ’ ' _ od ° an oweve i hi le mine 
and mold growths producing odors dun ie olen ee 
° ° e solution in the jet fuel (or solvent 
similar to those plaguing cleaners It distills over with the jet fuel, re- 
ma g in solution when all other 
of the host tungi or bacteria 
n eliminated. Like perfumes 
| skunk oils slight traces of the by 
duct are enough to 
rs ovel i wide il 
It remains for the 
dustry its allied trades 
pursue further the isclation 
ligestion by products of bact 
Meanwhile, several tentative con 
clusions suggest action cl 
take right now 
The first is to eliminate f 
) ssible presence of bottom water 
all solvent storage tanks—including 
those h Iding clean or clistilled sol 


vi t 


Thorough cleaning vital 

Another is more frequent thorough 
cleaning of tanks. For instance, the 
fungus and bacteria not only build 
scum at the interfacial laver between 


solvent and water The scum also 





creeps up the sides of the tank. As the 
les to fungi bottom water level rises and drops in 


ria suggests that killing the tank, a considerable coating can 
preventin their growth grow up the lower sides of the tank 
ive the odor problem These will harbor fungus spores and 


al cleaners, in fact, report inert bacteria for the inoculation of 
that when their solvent is charged 


Sever 


future accumulations of water afte 
with a full-scale mothproofing a cleaning. if thev are not also re- 
agent that is bactericidal and mil moved 
dewproofing, odor trouble has in Especially suspect should be frec 
deed subsided water in the bottom of a charged tank 

But using mothproofing to con MRIs preliminary report states “Ad- 
trol solvent odor trouble has not ditives to fuels in some cases serve as 
been scientifically tested. If it does a source of nutrients tor microorgan- 
the trick, then a leaner should isms.” Some fuel additives are akin to 
probably charge all his solvent some detergent additives, of the com- 
tanks with mothproofing, and not plex hydrocarbon nature so appetiz- 
just the solvent in use ing to fungi or bacteria 

We would greatly like to hear Do not feel secure from odor trou- 
from readers who have had ex ble just because you have put fresh 
periences indicating that moth solvent in a clean dry tank Sweating 
proofing agents might control sol of tank walls, condensation from air 


+ 


vent odors entering the tank, precipitation from 








Continued on page 66 








Why do these famous clothiers 
proudly recommend 


the FINEST in cil: 
TAH gf SACONY 


APPROVED 


ese SANITONE 


ae SERVICE 


beat FIQUSE 
>: Ae SUBURBIA 


Because these famous clothing manufacturers inves- 
tigated Sanitone Dry Cleaning and found that Sani- 
tone 30-90 produces the kind of quality they could 
back with confidence . . . they are lending their names 
to our spring promotion. When they also learned that, 
under the Sanitone Seal Program, this quality is avail- 
able everywhere through a selected group of dry 
cleaners, they were enthusiastic about their retailers 
cooperating with local Sanitone Dry Cleaners. Why: 
don’t you find out how you, too, can join this growing, 
consumer-oriented program, proving first the superior 
cleaning results and cost-saving advantages of Sani- 
tone 30-90 through a free, no-risk demonstration in 
your own plant. Write today. 


+ 4 ORY CLEANING 
NIT in Canada 


Emery Industries 
(Canada), Ltd. 


SANITONE DRY CLEANING SERVICE | vnernane 


A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 
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FINISHER 


TOPPER 
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Minimum Down Payment Plan 


Under the terms of the \“F®) minimum 
payment and conditional sales contract 
plan, you can own your drycleaning and 
pressing equipment free and clear in from 
one to five years. Equipment is delivered 
and installed on receipt of a small down 
payment. 


CONVEYOR 








SNIFFER 


2 Complete Leasing Plan 


H>re’s a leasing plan that enables you to 
obtain any or all equipment needed—no 
down payment — long term lease — full 
ownership available. 


New HOFFMAN 
Finance Plan lets you keep 3 


Lease Plan—6 Months Free 


your cash when you need it most! A 30 month lease plan during which you 


have unrestricted use of the complete dry 
cleaning unit. You need not make any pay- 
ments for the first six months. You have 
the option to purchase the equipment at 
any time during the term of the lease. 
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HOFFMAN INTERNATIONAL CORP DEPT. NC-5 
107 FOURTH AVENUE, NEW YORK 3, N. Y. 
Gentlemen 

| am interested in illustrated literature and infor 
mation on the Hoffman 


NOW — Hoffman, the most 


trusted name in pressing and drycleaning equipment gives 


PRESS SHIRT FINISHER JET IGEA 
MATADOR SNIFFER WASHER TOPPER 


CONVEYOR VAPOSAVER [_] FINANCE PLAN you the opportunity to obtain the most modern machinery 


NAME on credit. Only Hoffman offers these three easy term plans 


ADDRESS to meet your modernization needs. 
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*HOFFMAN FINANCE PLAN 
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AT LAST! 
The Finest 
Heavy Duty 
Vertical 
Vacuum 
Units 
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Available 
in all 
sizes 
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Out of Hoffman Engineering and Research comes 
the greatest contribution to Profitable Drycleaning in years 


Only Hoffman can offer these heavy duty units For more information on how Hoffman vertical 
geared exclusively to the needs of the drycleaning vacuum units can contribute to your volume and 
industry — because Hoffman is the only pressing profits—mail this coupon, You owe it to yourself to 
machine manufacturer to actually design and get these money-making facts today. 
manufacture its own vacuums. HOFFMAN 

Hoffman verticals handle from one to eight INTERNATIONAL CORP. 
presses, dry garments faster, better and at lower 107 Fourth Avenue, New York 3, N.Y, 
cost. You get higher vacuum greater air volume 
and longer operating capacity — the same steam ag tend Yas Yas = asl Cat teal Cay 
economy and increased output available in higher 


HOFFMAN INTERNATIONAL CORP. 
priced horizontal units. 107 FOURTH AVENUE, NEW YORK 3, N.Y. 


Equipped with dynamically balanced alumi- Gentlemen: 
num impellers, the Hoffman vertical vacuum pro- 


DEPT. NC5 


Without cost or obligation, please send information on 
2 ; Hoffr tical n unit 
ducer insures uninterrupted service—you save up a ee 


to 50% on steam costs reduce fuel bills. Simple 
design and long engineering know-how virtually 
eliminate maintenance—keep costs well below what 
you would expect to pay for a comparable unit. 


NAME 


ADDRESS 
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There’s no standard pattern 
for coin-ops .. . 4 case histories 
show great diversity 
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1. A luxury coin-op 
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by WILLIAM R. PALMER 


heeled of them were not bringing him 
ull the 
their household cleanables 

His first 
the coim-op under the 
pro plants He 
ted himself to the 


sonal his 


contents of their closets or all 


to 


Same 


decision was 


name as 
his commit 
of 
customers expect ol 
Anvthing else 


plants is Wwe ll as 


therefore 


same type per- 
SeTV ice 
him in the plant stores 
would reflect on his 


the coimn-op 

The retore 

Phe 
the 


loading 


his coin-op is fully at 


tended attendant does practi 


all 


spr: ne 
| iving 


weighing, classifving 
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unioading 


( illy 
ind lav- 
ing out smoothly in piles. Customers 
the bur 


weighed pay 
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the 

and leave to return for 
later. The at 


“shopping.” ¢ 


wait until 
und 
runt 
d 


usually 


sorted 
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ne 
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garments 
ncouraces us 
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rarely waiting 
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are mpl 
ishtravs and space 

The degree of 
vith the content of eacl 
bundle. Frequently, if a 
ment hard on 
other garments, the attendant will 
suggest taking it home to 


iter load of similar items 


classifi ition varies 
cust 


rl 
single 


mers 
gal 


or two would lint or be 1 


bring with a 


Customers ire not hinde red trom 


own loads if they wish 
Some do. Most prefer to let the at- 


tendant do it, and consult with 


, 
running the 


her 


ver many pleces, just as thev do in 
tl main plant 
Obviously the attendant kee ps busy 
ost of the There 
chines, averaging 45 to 55 loads per 
lay, until summer when they fell off 
10 loads daily. The coin-op is open 
hours as the two plants 
hich is 9 hours a day. It 
ind The attendant 
ks the full 54 hours 
that state 


f by 


day are eight ma 


the Same 
is closed 
LVS voluntarily 
which is the 
She 


i part-time 


re fuse d 
ittend- 


limit in 


She did not know the cleaning 


1 1 ' , 
business when hired. She h 


id prove ni 


operate 


to be an and 
capable another 


The plantowner himself worked with 


entirely 
person in 


responsible 


business 


her intensively for several weeks, after 


she spent a preliminary couple of 
weeks in the main plant 

Che price has been $2 a load from 
the start. The owner felt a $1.50 pre- 


ofter be- 


there was nothing realistic to 


liminary was meaningless 
Calise 
compare that price to 

For summer a “cotton special” is 
tried—6 pounds for $1.50, be- 
cause it was felt women would have 
accumulating 8 ot 
silks at time 


[his appeared to be of interest but 


being 


trouble pounds 


cottons and any one 


was too new to report 


Thought was that since regular loads 


at press time 


average around 7 pounds, these cot- 


ton loads will come in around 4% to 


5 pounds 


Two-way stimulus 


This open promotion of the coin-op 
by the “mother plants” has also stim- 
ulated a reverse flow of volume, small 
but When the attendant 
suggests that certain garments would 
fare much better at their package 
plant, the garments almost invariably 
show up in the professional call 


impressive 


of 


fice. Because she uses discretion in 
such recommendations and explains 
why, there is hardly ever any ques- 
tioning of her suggestion 

She does not handle 
The customer takes them to the other 
store herself. These referred items may 
run as much as $100 a week in regular 
cleaning charges. Likewise, if a cus- 
tomer balks at a price for pro care, 
the This 
often enables the call-office sales girl 
to explain just what the plant does 
beyond the coin service Frequently 
it results receiving the order for 
pro care, anyway. 


these items 


coin-op is recommended 
in 


Daily and preventive maintenance 
Continued on page 38 
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VENCLENE 


DRY CLEANING VENDING MACHINE 


VEN DS 


“ENE |3'l| A New Concept 


| in Low Cost 
Self-Service 
Drycleaning 
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The customer reads the instructions, opens 
the door deposits the clothes and closes the 
door She inserts the necessary number of 
quarters in the coin-meter door cannot 


be opened until end of cycle) 


ce 


= -20/ ae 
i ; : 


The attendant removes the clothes from the 
back door, tags them or deposits them in a 


mesh bag and puts them into his regular dry 


ss 


cleaning machine 


After clothes are removed from the reclaimer, 


they are deposited in the VENCLENE ma 


chine from the rear 
Se 
(CLENE a, VENCLENL__ 


EEE - 


la 


\. 


| 


Clothes are revolved in the cylinder to fluff 
and aerate them. They are also exposed to 
an ozone germicidal lamp. At the signal, the 
customer removes them from the front door 
and puts on hanger 


with VENCLENE 


Drycleaning Vending 
Machines, You Can Offer 
Genuine Self-Service 
Drycleaning with a 
Minimum Investment 

* Coin-Meter Operation 

* Low Operating Cost 

* No Daily Maintenance 


* Utilizes Present Drycleaning 
Machines and Reclaimers 


VENCLENE represents an entirely new idea in self-service dry- 
cleaning. It is a coin-operated vending machine which receives 
your customers’ articles to be drycleaned and, after you have 
cleaned them in your regular equipment, VENCLENE fluffs. 


aerates. sterilizes them and returns them to your customer. 


Thus, you can offer full self-service, low-cost drycleaning with 
a minimum investment. 


VENCLENE drycleaning will not interfere with your regular 
business. You can set up a separate VENCLENE Department. 
with one machine or many, to handle low-cost drycleaning of 
children’s clothes, sweaters, draperies, blankets and other items 
not ordinarily drycleaned. 


One attendant can handle a battery of VENCLENE units, 
transfer the articles to your drycleaning machine, and after 
reclaiming, put them back in the VENCLENE units for deliv- 


ery to your customer. 


The complete cleaning cycle, allowing for a “waiting period” 
for the cleaning machine and reclaimer is only forty-five 
minutes. 


VENCLENE units occupy only five square feet of floor space. 
yet have a capacity up to sixteen lbs. 


With VENCLENE, you can lead the coin-op trend in your 
area. You can use up the idle time of your regular drycleaning 
equipment, or the added business from VENCLENE custom- 
ers may justify the purchase of a new or additional dryclean- 
ing machine. Or, perhaps just a new Hoyt reclaimer will give 
you the added capacity that you need. 


You can vary your charges to suit local conditions or special 
promotions. A slight adjustment sets the coin-meter to take 
from one to fourteen quarters. 


You also benefit from the economies and quality cleaning re- 
sulting from the use of your proven drycleaning equipment. 


Send today for full particulars on this revolutionary new dry- 
cleaning development that will attract new business and profits. 
It's new, modern, flexible, and the cost is surprisingly low. 
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Each VENCLENE machine oc- 
cupies only 5 square feet of 
floor space. 


Mr. Drycleaner, remember that 
VENCLENE expands your industry 
and does not create “outside” com- 


petition for you. 


The cost of VENCLENE is surpris- 
ingly lou a fractional part of 
what you would expect to pay for a 
self-service drycleaning system. The 
“break-even” point is approximately 
16% of capacity, based on the aver- 
age coin-op price of $1.50 per 10 


pound load. 














Postage 
Will be Paid 
by 
Addressee 


BUSINESS REPLY CARD 


First CLass Permit No. 3. WESTPORT, Mass 


HV YT 


FORGE ROAD, WESTPORT, MASS 











No 
Postage Stamp 
Necessary 
If Mailed in the 
United States 








pont view “s  | VENCLENE 


Features which 
you will like: 








Variable setting for coin meter. A slight 
adjustment sets it for from one to four- 
teen quarters. 





Large (16 lb.) capacity basket. Load size 
can be varied to meet or beat competition. 


Positive electric front door latch for com- 
plete cycle. Door automatically locks when 
power is off. 


Simple “plug in’ installation. Low power 
consumption at 110 volts. 


REAR VIEW 


Complete marking kit, consisting of 2 
nylon nets and 10 marking tabs. 








Signal light and buzzer for drycieaner. 
Large unloading door. 


No daily maintenance (motor is sealed). 





} Modern styling - Anodized aluminum 
MAIL ; , 
panels - Electronic controls - Safety switch 
THIS CARD stops basket when door opens ° Low ini- 
FOR MORE tial investment. 


INFORMATION 








We reserve the right to make engineering 
changes or improvements without notice. 


HOYT MANUFACTURING CORPORATION 
WESTPORT, MASS 


HV YT 


1 FORGE ROAD, WESTPORT, MASS. 


HOYT MFG. (CANADA) LTD., TORONTO 


specifications on Vi NCLI NI iné in outline ol how | 


e my volume ind profits 


DISTRIBUTORS IN PRINCIPAL CITIES 
AUTOMATIC DRYERS RECLAIMERS 
VAPOR ADSORBERS WATER AND SOLVENT CHILLERS 
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Hoyt Sniff-O-Misers recover solvent from 
the air, reclaimers and drycleaning 
machines. 


























The “Sniffer” Can Double 


Your Poundage per Drum of Perc 


Testimonials from all parts of the country confirm the tremendous savings in solvent 


through the use of the Hoyt Solvent Adsorber 
are just two examples from the many in our files: 


yopularly known as “The Sniffer”. Here 
| larly k “The Sniff H 


“With your Sniffer and Super Fast Reclaimer, 
we averaged 23,700 pounds per drum of Pere in 
1960 at less than 14 cent per pound. 

“An an added benefit, our employee morale is at 
an all-time high because of the complete ab- 
sence of odors”. 

The Nuway Laundry and Cleaners 


Long Beach, California 


Read about the new VENCLENE 

| SELF-SERVICE DRYCLEANING 
MACHINE in insert opposite. 
Installed with a VENCLENE 
battery, the ‘‘Sniffer’’ will cut 
solvent costs and keep your 
plant odor free. 


“Since I have installed the Hoyt Sniff-O-Miser 
and reclaimer, I have more than doubled the 
pounds of dry-cleaning per drum of Pere”. 

Zip Cleaners 

Atlanta, Georgia 


Use the coupon below for 6-page folder, “The 
Sniffer Will Track Down your Solvent Losses”. 


Hoyt Manufacturing Corp. 
Westport, Mass. 


Send me folder, ‘The ‘Sniffer’ Will Track down 


Solvent Losses'’ and name of nearest distributor. 


Name 








Company 


Address 
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No pattern for coin-ops 
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PARKING AT SIDE * 


This one dominates a city 





the big coi ) installa pounds. Five loads per unit-day is 
it Lawrence Kansas, now has the break-even covering all costs 
enough to show the di: Therefore the coin-op’s 20 units must 
tion it is going. This is the widely pub run 4,900 pounds weekly to break 
licized 20-unit setup installed by Inde- even 
lent Laundry and Dry Cleaners This shows an expectancy that in 
in existing drive-in coin laundry Lawrence and _ vicinity, against 6 
Elam, a veteral yf >) ears ex pounds professional] cleaning pel 
ean e st il perien perating his own plant, has capita annually, there ought to be 
reputatio 1 quality available a minimum of 41% pounds 
of coin cleaning per capita per year 
ly lependent dominates the Since those are break-even figures 
xtile maintenance field in Lawrence the probable target is for poundags 
was natural that Mr. Elam would equal to the pro-care poundage—6 
think in terms of volume operation for pounds per capita annually of coin 
his 1n-Op ilso drvcleaning 
Excess coin cleaning capacity was Usage of the coin cleaners was 
installed deliberately. The intention well over five per unit-day after the 
was to remove some units when the early promotion wore off. Then the 
suitable number for the location could summer drop pulled the average 
be determined upon. It is now appar down. Mr. Elam expects to reach his 
ent that 15 units are sufficient. Ther over-all average of five per unit-day 
fore five are to be moved to a branch by the end of the year. This lag in 
tore on the other side of the city breaking even is attributable to the 
Lawrence has a_ population of heavy initial promotion expense to 
33,000. Located between Topeka and be charged off in the first vear 
ity, its metropolitan market 
with those cities. It is also Launched by full promotion 
of the University of Kansas First reports were that the open- 
ith several thousand students ing promotion amounted to $6,000, 
So the number of coin cle ining but the final figures are closer to 
units was based on a compromise $8,000. The initial blast was four 
population figure of 60,000, or one pages in color in the newspaper. 
unit for every 3,000 people. Survey Half pages in color continued through 
shows that about 7,000 pounds 1S the introductory week. These were 
the average weekly professional clean- followed by a variation of full, half 
volume in Lawrence throughout and quarter black-and-white pages 
r, done by all plants three times a week for a month. 
iverage coin-op load runs 7 During the first five days a vac- 
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“Quick! 


What's best for blood stains?” 
. Se 


The answer—in a nutshell—is Wilson’s “New Formula” QwikGo®. Best answer, 
too, for food and other albuminous stains . . . and for mercurochrome and 
merthiolate. Contains no enzymes, no ammonia—is safe and easy to use. Acti- 
vated for extra fast results. Effective before or after cleaning. Flushes out with 
water—no need to re-run garments. 


= ai 
iICK 
Gui. A. L. WILSON CHEMICAL CO. 


: . . , SEY 

Order QwikGo from your jobber in yest serge i la 
: are out only business 

the money-saving 4-bottle carton 





divided evenly between the laundry 
and drvcleaning sides. When the five 
units are moved, he will shuttle be- 
tween the two locations. 

Ed Elam’s 20 units are equipped 
with two double sniffers and with 
mite k cookers 

The five machines to be moved 
are virtually unused. This is because 
since each machine is self-contained, 
those likely to be not used are shut 
off. Deactivating a machine prevents 
the pumps, cooler and blower from 
running continuously, which they do 
whether the unit is in use or not. An 
indicator on the front shows the unit 
is not to be used, as it does when 
the machine is being serviced. If vol- 
ume increases more than expected 

the cleaning at any given time, the attendant can 
its by a tight masonry wall reactivate any number of machines 
Since use of the cleaning units necessary in a couple of minutes, from 
ufter 6 p.m nly five of the inside service alley 

re made available after busi So the thing to remember about 
uirs. This was done by erect Ed Elam’s installation is that he is 
temporary partition each ev not disappointed just because he is 
shown at “A” in diagram moving some units out. He deliber- 
this left insufficient seating ately installed excess capacity to 
now a partition goes up avoid disappointing customers or hav- 

ich night instead, to close off ing to handle their work 
resent call office When he opens the five units in 
coin cleaners it left in the branch store, it will be at rela- 
ire to be moved for two tively low cost, because they carry 
hey appear to be unneeded the blessing of the heavy initial pro 
being at least. Also, fin motion. Meanwhile the added activity 
ining and laundry service has put an expensive corner drive-in 
reased enough, as a result of location well into the black. There 
traffic to the stor to over is added volume in both the coin 
present rack space. Re laundry and the call office, as a re- 
| five units will double sult of traffic from the coin cleaning 


spac section 
] 


ill also permit adjustment Only disappointment has been that 

or building overhead. It is the K. U. students have not respond- 
divided $200 each to the laun ed as expected, contribute very little 
| the cleaning sides and $50 of the coin cleaning volume. Ed has 
decided this is because they are not 

icing is ne | being reached by the promotion in 

mpetent m« the local paper, radio and TV. In the 

time fall he will have special promotions 


directed at the campus 


| 


Single unit 


< 





Dick Bl hard put coin | ion runs 24 hours was around a partition from the call 
» he Ip of a daytime office. The attendant couldn’t watch 
was necessary to both at once 

usage rate Be In March this was remedied by 
of customers, it remodeling to receive three more com 
to process many loads drycleaners. The call office was moved 
the customers to call back to a front corner of the drive-in 
completed loads later. Since building. and the cleaners set in a 
ilso handles the call row opposite a big window in the of 

t hectic at times fice partition 


use the coin cleaner Incidentally, rumors that the man- 
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ufacturer had arbitrarily removed the 
riginal pilot model are c¢ mpletels 
in error. It remained in operation un 
til the dav it was replaced by one of 
the new bank of fow was taken 
yut of operation for half of one day for 
a “mileage check Then the factory 
crew completely disassembled it, in- 
spected measured and tested ever, 
minute part. It was reassembled and 
back in operation in four hours. This 
Was part of the terms of the original 
pil it installations 

At the time of remodeling 
start of the Easter season, the pri 
as raised to $2 pel load. During th 
peak weeks the four machines ave 
iged 6% loads per unit-day Che 
coin drycleaning volume started rw 
ning pal illel to finished drvcleanin 
vcles 

During the winter the sing 
cleaner had held fairly close to it 


nine loads pel unit-day even whil 


as ha iid 


usual in the winter mont 


iS 


regular cleaning slumped w: 
1 
i 


+} } ] 


because ie demand for ct ary 
cleaning kept growing as word got 
round The wider acceptance offset 


] 


the drop | usage by parate Indl 


viduals 


However even during E ster week 


ROL a eye Sa ea 


the four machines were able to keep 
up with demand most of the time 
With advent of summer, coin cleaning 


volume dropped to levels the single 


unit could have handled 


Blane hard Ss 1S also cl of to i cCam- | > ; | VV a = I h e BS tI ry} -. 


pus, that of Washburn University 


Thev estimate at least 40 percent ot f; 
their col laundry volume comes trom ' Tease 
students particularly married ones ‘ 


Yet student usage appears light 


the drvcl ining side 


Estimated loads per day oe Ls 


taking careles lances with your the source, and the reputation of the 
If the normal cleaning cycles are ; 


customers’ garments? Thinking back on manutacturer for uniformity, stability and 

ro Li ¢ ] } } 
projected for the 6%-load per unit- your turnover, you will probably find that purity of product. Columbia-Southern 
day peak and 3-load per unit-day much of it was due to lack of dedication PERCHLOR is subjected to * 


bottom shown So far then a 5 load t VOuUI high stand I 1 |" alit stand- checked”’ Col trol of these qualities 





unit average OI the our machines | 4rds that build customer go L é addition, Perchlor is supported by field 

for the year is probabl hie wonlkd mers year after yeat technical service from PPG Chemical 

be a margin oft one load per unit-da\ Many at —_ oe eas . - = Division a cueer tw ind 1 

above the break even point that In potest Z ) contig ee . —, 5 a rae , eo Getributors 
comes ) nt Witt irment ney or brighter garments... ior conh- 

cludes ill attributable costs look bevond todav’s “de: at tom yy? les n the « mtinuing quality of vour 

Total promotion cost specie illy for satisfied cust | 
the drvcleaning units has been close | example, it is imp 


to $500. Dick feels more expense 


W yuld he out ot proportion He does ¥ 4 


. vhen othe coin cleaners 
feel that when other il nel FREE to users of 


. 
appear in Topeka, his own es will Columbia-Southern PERCHLOR columbia southern 
benefit by the wider knowk age ob- Back to school with Perchior— G 
tained. Be ing first on the scene will Timely fall cleaning ideas are 
promoted on this unit available CHEMICAL DIVISION 
from your Columbia-Southern PITTSBURGH PLATE GLASS COMPANY 
public esteem PERCHLOR distributor — ONE GATEWAY CENTER PITTSBURGH 22, PENNSYLVANIA 

FREE. Ask forit when you place DISTRICT OFFICES: Boston - Charlotte . Chicago - Cincinnati . Cleveland 
Oellas Houston Minneapolis New Orleans New York Priiadetpnia 
your next order for Perchior. Pittsburgh - San Francisco - St. Louis - IN CANADA: Standard Chemical Limited 


provide Blanchard’s with continued 
Continued on page 42 
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No pattern 
for coin-ops . . 


“we Wi 
rere | A “ 


7 Coin-op in a le smal ou \ Ow! sponse Was disappointing. This in 


guished terms of the numbers distributed. Ac- 





students fairly busy for several weeks 





T s th : of DAKE niversity i tually ie two machines were kep 
small country town elena ger yg ily the t 2 


in Baldwin is Stanley Average usage in the first two 
resident of the Kan- months leveled off at 4% loads per 


Launderers and unit-day. Increasing interest in the 


Cook oper- self-service then collided with sum- 
ught out mer slump and closing of school, and 
ympetitor eral year it dropped to 2% loads per unit-day 
ital marketing ar includ There is every indication volume will 
umpus, probably includ srow to between five and six loads 
5,000 persons os per unit-day in the fall. 
the Cool Special promotion is to be tried at 
the school, where the students hadn't 
responded as much as expected. One 
proposal is to invite the girls from a 
ae for introduction sorority in to see the machines. In 
omotion was a fou their presence, loads will be run that 
n the local newspaper include one garment from each girl 
the equipment manutac there, cleaned without charge. 
first three pages were The girls will probably pick out 
riptive cop) The last the most soiled items in their ward- 
insert reminded readers robes. This will permit the most dra- 
service, plugged matic results to be seen in the dem- 
luded a coupon onstration. And when some inevitable 
liscount on cleaning stains remain, it will also be possibl 
in-op unit. With the to demonstrate the distinctions be- 
initial cleaning charg tween coin-op and professional] care. 
otherwise it had been $2 The Cooks have had effective re- 
uupons were liberally distrib- sults from groups visits. Out of 32 
for copies of the newspaper in organizations in Baldwin, they have 
vere also mailed to every box had 25 in for plant visits over a period 
Ider in the Baldwin area. Therefor of years. These visits last an hour 


st families had at least two « and include detailed demonstrations 





ns. The coupons had to b of cleaning, spotting, finishing and 
1 within 10 days of receipt identification. Stan Cook is justified 
Perhaps because the units were it in having confidence in group visits, 


duced late in the spring, the for each such tour has always resulted 


} 
cCciTTie 
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~~~ HUEBSCH 


handles them all 


en 


ee 


Why buy a “Junior” dryer? With the HUEBSCH 37-A tumbler- 
dryer, drying quality is better with one washer load or five! 


Now, “‘compacts’”’ are fine for hankies and doilies...and other light items. 
But, oh, what a tangled unhappy mess for the average family wash. 
That’s why the 50-pound Huebsch 37-A is the only real answer to handling 
the average family load of big and little items...whether drying one 
washer load or five at one time. Because of the big 37’ drop, quality of 
work is better. Sheets have room to spread out. Towels, bath mats and 
other large items come out fluffy and wrinkle-free. Clothes dry faster and 
at maximum efficiency. (Besides, small dryers use as much, or more, gas 
per load dried, and take longer!) 


P.S. Incidentally, Huebsch originated the 16-pound Hy-Dry over six years ago ...and it still has its place, but not in a coin-op. 


ORIGINATORS 
4 EB S ( ~ MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS...FIRST IN FEATURES 


AUGUST 
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No pattern for coin-ops... 


IS feet wide bv 60 feet deep 
ill office is 18 by 12 feet 
ick through the plant tw 
ine the right hand w 
iplet 


silk unit ( mpl tc 


rie nm succession a ¢ r 


I Do i svn 
unit nad i muck 
Back the right-hand wall 
supplies sewing machine tum 
| rest 


ul Sstroom 


Its a tvp i] small-town plant ex 
pt that it is « ymple tel, equipped 
ell-arranged, well-maintained, neat 
The tw coin-op cleaning units 
ere put the partition between 
ind plant. They project into 
ibout 2 feet. They also 
the production area, but 
sh to necessitate re irranging 
ther equipment. To get at the units 
servicing, it is only necessary to 
the outgoing rail from the silk 

ng unit 
plant has five people, includ 
the two Cooks. Between them 
they handle all the servicing of the 


coin-op units and the guidance of 


self-service customers, without appa 
ent strain 

rhe realist would sav, “We already 
had the space, so why charge rent? 
Already had the help, so no extra cost 
for labor.” On that basis he can sav 
he’s breaking even if he gets five 
loads a day for the two units, or 21% 
loads per unit-day 

But Stan Cook can say: “That was 
space for overflow racks at Easter, fon 
collecting box storage, for extra cus- 
tomers to sit and wait, for seasonal 
displays and Christmas trees. You 
dont know how important ‘extra 
space is, until it’s gone. We may 
have to get a mechanical convevor 
now to handle the call-office storage!” 

If tive people piece together enough 
time to maintain the coin units, then 
there was actually that much “fat” in 
the previous operation. Or else some- 


body is doing more actual produc- 


tive work than previously. Or putting 
in more overtime 

Therefore, at least a modest rent 
is properly charged to the coin clean- 
ers. This includes not only for the 
square feet they physically occupy 
but also for part of the “lobby” or 
customer space, and a portion of the 
space occupied by supplies, muck 
cooker, clerical facilities, tool cup- 
board, restrooms, etc. 

Some percentage ot employees’ 
time ought to be charged off. in pro- 
portion to actual time involved. This 
includes Mr. Cook’s time, for when 
he’s working on the coin-ops he isn't 
planning advertising or knocking out 
the touche stains on the spotting 
board 

Honest cost accounting of this type 
results in a break-even figure of 34% 
to 4 loads per unit-day, seven to eight 


loads daily for the two machines 


Review main plant 

Making coin-ops, or any sideline fon 
that matter, carry their own fair share 
of cost gives you an improved picture 
of the main plant operation. If coin 
Ops sop up unused space, unused 
labor, then you previously had exces- 
sive costs in supporting that space 
and labor in the main plant. 

Perhaps, with proper cost alloca- 
tion, you can then see your way clear 
to put more into sewing, spotting, 
packaging. 

Stan Cook doesn’t need to, how- 
ever. He’s doing an outstanding job 
ol professional cleaning. For that rea- 
son his self-service is accepted with- 
out question, as an extension of his 
professional drycleaning services. (JU 
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NEVER BEFORE 
SUCH ACCEPTANCE 


NEVER BEFORE 
SUCH BRILLIANT ENGINEERING 


NEVER BEFORE 
SUCH PROVEN PERFORMANCE 


PETES (30 Ib.) ... Full 30 Ibs. full 
automatic with 27 minute cycle—for the 
professional. 


NTT) (3-12 Ib. wheels)... 
The king of the 30 minute Coin-Operated 
Drycleaning machines for the man who 
wants to protect his capital investment 
3- 12 Ib. wheels with complete filtration, 
distillation all built into one cabinet, 3 
feet by 12 feet. 


GETEZWE (50 Ib.)... Big 50 Ib. capacity 
automatic dry-dirty to dryclean in 33 
minutes. The most economical to oper- 
ate. (Steam only) 


COIN-OQPERATED? 
PROFESSIONAL? 


YOURE ALWAYS 
PREPARED IF YOU OWN 
THE SUPERB 
HSTRELLI 
MAE ss ya Dh Dy 
UTOMATICS 
AUTOMAT S 
advanced electro-mechanical engineering with new industrial program controls * the only compatible de- 
sign for electric brain operation * simplest installation ever * complete filtering, distilling, solvent recovery, 


cooling, thermostatic controls, etc., all built-in * biggest filtering area * world-patented automatic rotary 


filter * encased oil-bath still * open-pocket * forward and reverse action wheel * single or 2-bath method 
* highest solvent mileage. 





WRITE TODAY FOR FULL INFORMATION 
> AMERICAN MAESTRELLI DISTRIBUTORS, INC. 


ee GENERAL OFFICES: 940 THIRD AVE. (AT 57TH STREET) NEW YORK 22,N.Y 


PLANT AND WAREHOUSE: HANOVER, NEW JERSEY 























ciation’s scho'arsh'ps and fellowships for 1951-62 


NID’S Dorothy Lyle Presides at 
Convention of Home Economists 


Home 
mists’ annual convention Jun the most direct lines of communica- 
family—the 
Many 
They guide 


home 


OVE] { THOUSAND delegat iy A, by presidi g ver the econcmists represent one ot 


t 1 Clevel 


4 


27-30. She is the second president in tion to the 
AHEAs 52 vears 


1 
thy Dusiness world 


American 


to be chosen from American consume! home 
] 


All others have economists are teachers 


been educators 
Dorothy Lyle’s leadership of AHEA 
as great significance for the dryclean- 
l 26,500 AHEA 


ng industry. There 
il] phases or 


the thinking and living habits of stu- 
Over half the 
girls in school today study home eco- 
AHEA figures 


42.000 students majoring 


dents in all grades 
} 
nomics, according to 
members. The in There are 
economics work More than in home economics at 500 degree- 
of them attended the Cleveland granting colleges, and 2,350,000 teen- 
ntion An extremely high ratio age girls are in 


he me economics 


f membe rship attendance for any classes in secondary schools. 
type ol national convention. It reveals 
the vital 


t 


Many thousands more study home 
through adult 
Continued on page 69 


strength and influence of economics subjects 


s organization in its fie ld 





Dorothy Lyle was a star of the 
home economics convention. She 


by a bank of coin-op drycleaning 
units in full operation in a manu 


was spotlighting professional dry 
cleaning in the minds of these 
informed home economists as 
never before 

But it was a physical impossi 
bility for many of the 5,000 dele 
gates to approach her personally, 
with the many private questions 
they might have to ask. It is hind 
sight to suggest the _ industry 
should have had a booth at the 
exhibit to support Dr. Lyle 

Drycleaning was represented— 





facturer’s booth. 

And lest we blame the NID as 
remiss in not having a booth, re- 
member, unlike the Government, 
there's a limit to the budget of the 
institute. 

Dr. Lyle will preside over the 
AHEA convention once more next 
spring. If you want an _ exhibit 
booth to back her up at that criti 
cal point in professional dryclean 
ing, join the NID, or get another 
plant to join 
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Independent tests prove Shell Sol 360 
can cut tumbling time up to 50 per cent 


Recently, an independent labora- 
tory tested and evaluated Shell 
Sol 360. 

At all temperatures studied, 
Shell Sol 360 evaporated from 
garments more rapidly than a con- 
ventional Stoddard solvent. Deo- 
dorizing time was significantly 
reduced without sacrificing safety. 

Read how Shell Sol 360 can cut 
tumbling time and increase pro- 
duction in your plant. 


PYAHE EVAPORATION of solvent from 
| garme nts is one of the costliest 
stages of dry cleaning. 

Shell Research has met this proble m 
with Shell Sol 360, a solvent that re 
duces the cost factor significantly. 
Shell Sol 
solvent specifications in ill respects. 

But beca row distil 
lation range, Shell Sol 360 

rates much more rapidly than 
nary Stoddard solvents 


360 conforms to Stoddard 


use it has a na 


This reduction offers major benefits to 
the dry-cleaning industry. Now, these 
benefits have been confirmed by an 
independent laboratory. Here are two 
significant results reported by the lab 


oratory 


1. Shorter deodorizing time for 
Shell Sol 360. In a wool-load test to 
determine drying time by odor, a con 
ventional Stoddard solvent with deter 
gent was judged odorless after 43 min 
utes. 
Shell Sol 360 was judged odorless 
after only 20 minutes (see chart 
less than half the time required 
by the conventional solvent. 
2. Faster evaporation rate for 
Shell Sol 360. In a test using wool 
load with no detergent, odor of Shell 
Sol 360 could not be detected after 20 
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Gr iph shows typical re sults of tests to determine drying 


| hich load re tudoed 
shows time at which as were judcged 


Shell Sol 360 has signifi 
minutes of tumbling at 140° E—even 
though 2% by weight solvent remained 
in the fabric. This compared with 30 
minutes tumbler time for conventional 
Stoddard solvent for same ( 2‘ sol 
\nd an additional 10 
minutes tumbling was required with 


the Stoddard solvent to make fabric 


vent retention. 


odor-free. 
Shorter deodorizing time 


‘ ] 
faster evaporation mean reduced tum 


NOTE 


bling time. These independent author 


indicate that Shell Sol 36( 


itative tests 
can cut your tumbling time up to 5U 
per cent. 


\lternatively, you Can maintain 


normal tumbling time and reduce O} 


erating temperatures. 


Safety margin maintained 
Che faster tumbling time of Shell Sol 
360 was achieved with the same degree 
of safety as found with conventional 
Stoddard solvents 

Shell Sol 360 can increase output 
wherever conventional hydrocarbon 


dry-cleaning fluids are used. No 


change 


intly faster drving 


Length of bas 


In every Cast 


time by dot 


140°] 


nventional St 


idor-free temp 


rate than ¢ xddard solvent 


operating } rocedures is necessar) 


Shell Sol 36 
In certain areas, Shell Sol 360 may not 
| or the se areas, She I] has 
developed Shell Sol 36—a 


basic ady an 


be a\ tilable ‘ 
premium 
solvent offering the sam« 
Shell Sol 360. 


\sk your Shell Industrial Products 


tages a 


Representative for complete data on 
Shell Sol 360 and Shell Sol 36. Or 
Shell Oil Company, 50 West 
50th Street, New York 20, N. Y. 


write 


a 
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SHELL 


A BULLETIN FROM SHELL 
— where 1,997 scientists are working 
to provide better products for industry 





DRAMATIC 
DEVELOPMENT 
FROM 


oc New Partners 


New Compact BARONET 423 /New Compact SYNTH-O-SAVER 300 
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Detrex, long-time leader in the development 


of new and better drycleaning equipment, 
now introduces a sensational new compact 
team of drycleaning units—the Baronet 423 
and the Synth-O-Saver 300. 


sto) dam lal: Mal-)) mevelanley-(ei@-]P4-mer- elem eleldam aidan. 
25 |b. capacity—these new: twin units provide 
important new space-saving, work-saving, 
money-saving production possibilities. 


These new performance partners are only 
the first step in the Detrex program to pro- 
vide drycleaners with a choice of equipment 
to meet every size and type of operation. 





























aliaeri iy INDUSTRIES, INC. 
BOX 501, DETROIT 32, MICHIGAN 























inPERFORMANCE 
and PROFIT... 


SCIENTIFICALLY DESIGNED AND BUILT FOR EACH OTHER 
THEY MAKE THE PERFECT WORKING COMBINATION 





The new compact width of the Baronet 423 and Synth-O- 
Saver 300 enables them to be moved through a standard 
36-inch door without disturbing frames or partitions—and 
permits efficient installation in a surprisingly small area. 


Their identical 25 lb. load capacities and similar short time 
cycles make for a smooth, uninterrupted work flow. 


Along with such outstanding Detrex features as Auto- 
matic Filter Powder Feeder, Stedy-Flo Filtration, Centri- 
fuge Muck Separator and High Capacity Still—the Baronet 
423 has a new open pocket basket for easy handling and a 
stainless steel inner sealing ring for protection of garments. 


The modern, streamlined design and beautiful Hammer- 
tone finish of these new units makes for a most attractive 
installation—one you'll be proud to show your customers. 


The sooner you own and operate these new performance 
partners, the quicker you'll appreciate their profit potential. 


VJSIT OUR BOOTH « L.A.C.A.T.E.C. SHOW + CLEVELAND, OHIO « SEPT. 29 THROUGH OCT. 1 





Remember DETREX Dependability 
MAKES THE BIG DIFFERENCE 


DETREX CHEMICAL INDUSTRIES, INC. 


BE THE FIRST TO GET BOX 501, DETROIT 32, MICHIGAN NC-861 


Gentlemen: 


ALT T Please send me complete information on the new Detrex 
HE FACTS Baronet 423 and new Synth-O-Saver 300. 


NAME 

COMPANY 

STREET ADDRESS 

i, ES e+ Ts 














The ideal routeman 


ROUTE SELLING 


ur driver 


rot half 


MharTia 


interes 
re to 
s bi 
business 


} 
' 
trie 


t 


vi 


ther 


} 


ul 


" 


ind still acts like 
the 


ist wal an officer 


l; 
Impresses customers 


ally 


a lot, espe- 
when he They don't 
the ashes off the 
cigar in his hand, except when they re 


salutes 


mind scattering of 


hot 
He's got 
The ot those 


However, 


too. He 
who wear belt and sus- 
that School for 
in Selling cured him. They 


confidence twas 


pe naers 
Confidence 


hid his belt! 


Appearance is everything 

O'Hara's sold on uniforms, too. Says 
that’s best way for folks to recognize 
\ Gives 


u, espe ially at a distance 


customers confidence when you run 
into the house to pick up a cleaning 
Of course, that didn't 

Fetchfeller from 


whe nh he opened her door 


rdetr 
Widow 


hire 


stop 
hollering 
Says 


by LOU BELLEW 


she should have known his uniform, 
the brightest shirt 
north of Laramie. 

A good driver needs a real fat 
sense of humor, like that Melvin Par- 
tilyfer in Goback, Ohio. He is fun. 
He'd stick a wad of gum on a finger 
to hold a silver dollar upright, like he 
balancing it. Made everyone 
laugh. Especially when he’d stick a 
couple sugar lumps under his up- 
per lip like they were teeth, and 
come in whistling “Dixie.” That’s real 
talent, and drivers like Melvin are 
hard to find. Or keep, unless you're 
willing to pay up to $22.50 a week, 
with third Sundays off. 

Melvin is good about teaching 
tricks to kids, too. Some were learning 
to use six lumps and hold up six 

Continued on page 62 
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At last! The first practical 


\FABRIC SIZING 


= Just spray on garment- 
Ze right at the pressing machine! 


MIMI FABRIC SIZING comes ready to use in a 35 oz. 
aerosol container. Presser merely sprays MIMI lightly on gar- 
ment. Your customers will marvel at the results! Cottons, linens, 
men’s and women’s wash ’n wear, delicate silks — all fabrics look 


and feel like new again! 


e NO mixing « NO need for expensive 
equipment « NO costly solvents « NO 
dipping « NO drying « NO loss from 
evaporation... and 


MIMI Fasric sizinG 
BIG 35 oz. yst SPR . is always uniform! 


For immediate shipment send check or money order 


to — CRISP PRODUCTS. INC. Warminster, Pa. 





Q 
} PACKED: 6 — 35 oz. aerosol containers to the case 
iT iN Shipped F.O.B. Case Price — $10.14 ($1.69 per can) 
COMPLETE SELLING ‘ 1 : 
including 2 
HANG 
MERS ond 
WINDOW oe ahle to build extra . NAME 
TAGS! Now 
id 
i 
4 
| 
a 


Sold with an unqualified money-back guarantee. 








n rots ofr e ry clean 
sa es 


ing trade. 


ADDRESS — 





a 





DISTRIBUTORS NOTE: 


Write today for complete selling plan and territories open. 


ZONE STATE 
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Aussies like Laura 


Finishing expert Porterfield helps 


fill their greatest need 


same demonstrations over again 
Equipment assembled for each dem 
stration included a set of four puft 
‘ttset hothead silk press 
torm, steam-air trouser toppet and 
Although all 
American-built machines, the makes 


1 
vel mixed 


steam 
} ill driven le YVvC! 


| 
ind were varied in each 


etup Laura nevel knew which 
bi inds of equipment she'd b working 
vith from day to day 

Occasionally a plant had equip 
vent already set up for sing] 


rs. Off 


opera 
na plant was compl tely re 
vamped in the finishing department 


b ised 


on blue prints provide d ahead of time 


idvance of Laura’s coming 


Several demonstrations were set up 
n hotels compl te with steam 
Mrs. Porterfield reports sh« 


id such compl te cooperation Che 


never 


quipment was ilways properly and 
} } 
mpletely assembled in perfect work- 


dition ind with ore than 


Permanent-Creased Trousers 

Australian cleaners were recently 
flooded with permanent-creased wool 
trousers under the Seraset label. 
Double-creasing became a finishing 
problem because the chemically set 
permanent crease was molded on a 
press buck of different shape from 
those commonly used in the cleaning 
plants. Moreover, the finisher’s dou- 
ble crease also proved hard to knock 

out again on these trousers 
The answer was provided by a 
cleaner who processes garments for 
the trouser manufacturer. The double 
Demonstrations big draw crease can be knocked with the 
In typical Porterne 1 fashion, tl steam spotting gun, while the per- 

than a manent crease is unaffected. 
This cleaner proved to have been 
a student in Laura Porterfield’s fin- 
ishing classes at NID quite a few 
years back 


There 
never was need to “make do” with 
inadequate facilities. She always had 


adequate steam and _ utilities 


everything necessary to give the most 
effective, useful demonstrations pos 
sible 

With demonstration layouts as ex- 
amples, some smaller cleaners ther 
immediately revamped their own fin- 
ishing departments. Reports of im 
proved production and better quality 
reached Laura even before she left 
the subcontinent 

here is little difference in the types 
of garments processed. They do have 
a much higher percentage of “fancy 
frocks” than is received in the averag 
American plant 

Australians, with a very tight labor 
market, envy our “surplus of skilled 
labor,” having read of our large unem- 
ployment rolls. Our envoy pointed out 
there’s always room for really skilled 
finishers 

She also recommended diversified 
American finishing equipment as _th« 
answer to their problem. Theirs is 
still predominantly a male labor force, 
using heavy manual presses. Women 
mostly do hand-ironing at four to five 
preces p.o.h. 

Laura Porterfield’s visit Down Un- 
der was the culmination of long plan- 
ning. It had been postponed because 
lack of suitable equipment would have 
made futile. Avail- 
ability of limited quantities of equip- 
ment has improved the 
Sponsorship of the tour was entirely 
by Australian and New Zealand plants 


and jobbers, by various associations, 


demonstrations 


situation. 


and even by individuals. 

It surprised many plant employ- 
ees Down Under to meet a woman 
technical expert. This apparently is 
still a masculine monopoly, in contrast 
to the number of feminine training ex- 
perts in various phases of drycleaning 
and laundry finishing in this country 

But they liked it! Laura’s been in- 
vited to come back again as soon as 
possible 
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exclusive 


> VARIABLE 


DRIVE 


for 


> FLERIBILI] 


Flexible Cleaning Formulas Saves Labor and Time Eliminates Fire Hazard 


Single Bath. Two-bath with separate rinse Complete cleaning and extracting automa- Use of non-flammable Perchlorethylene sol- 
tank and button trap. No inter-mixing of tically controlled and correctly timed for vent, approved by Underwriters Laboratory, 
solvent. Batch system with any combination highest quality cleaning by time proven makes low fire insurance rates available. 

of the above. Manifolding and connections “Formatrol”’. 

provided for sizing or waterproofing. 





vue PROSPERITY COMP 


Division of Ward Industries Corporation 


Factory and General Offices, Syracuse, N. Y Sales and Service Facilities in all Principal Cities 


AUGUST, 





CONVENTIONS... 


Record Florida attendance 





VIEMBERS of lorida Institute of 


| eri ning «i | 

: 1m ms hattered Job swaopers Mike Whitman (left), elevated from 
ttendance records at the vice-president to president at Florida meeting, and 

June 93-25 in C. B. Myers, retiring president, elected vice-presi 


) 
dent 


Hotel at Cl 


B. “Bur ind textile department, Wyandott tors to have a_ licensed engineer 

reported 370 Chemicals Corporation, and a host of present whenever a boiler was used 
ires, panel talks panelists and operators It also was reported that a special 
: th the number New developments in the textile FILAC committee has been working 
wer 500 at the banquet maintenance industry also received with Florida State University on or- 
centered on ways emphasis by speakers, who pointed ganization of a textile testing labora- 
| benefits to the out that the needs of the Florida tory for FILAC members—probably 

Mr. Myers housewife ire constantly changing even this year 

give ind these must be met by the profes- Mike Whitman of Madeira Beach, 
want, instead sional launderer and drycleanet who was serving as vice-president 
we wal » give them.’ Convention visitors were told that was elevated to president. C. B. My- 
ng FILAC a hand along those FILAC has gone to bat for them in ers, retiring as president, was elected 
Harold Howe. Washingto several kev fiields recently. and has vice-president; Corliss Fox of Fort 
tive of the American Insti made some important gains. During Lauderdale was reelected to the board 
f Laundering; Bill Bee, AIl recent state legislative sessions FILA( New board members include Aden 
superintendent; Gene Flack effectively blocked proposed - stat Maltby of St. Augustine, Dave Per 
idvertising counsel for Sun laws which would have put a 3 per- kins of Clearwater, Bob Shaw of Mi 


siscuits Inc.; Richard V. Ander ent sales tax on laundry and dry- ami and Paul Volmer of St. Peters- 


of the laundr cleaning services and required opera burg 





California spotlight on coin-op 





WITH AN EXHIBIT restricted t Under the guidance of hard-work- them were George Fulton, general 

in-op drycleaning equipment, the ing President Dwight Alquist, the manager of NID; Ray Vermeers, presi- 

California Drvcleaners Association three days were packed with nation dent; Steve Carroll, president-elect; 

et in San Francisco, June 2, 3 and illy known speakers. These included Hugh Smith, vice-president; Fred 
i late hour a total of 918 regis such well-known industry figures as Bowers, past president; Ben B. Wal 

had been tallied, to make this Al Graham of R. R. Street & Com- lis, director; Clarence Pierce, Western 

of the largest northern California pany Inc.; Al Jordan, Sanitone Divi branch manager; and Mike Korzuk, 

etings ever held sion of Emery Industries; William field representative. 

An even dozen of the nation’s lead Ellis, Standard Oil Company; Rich- Theme of the convention was “Tell 

manufacturers of coin-op dry ard Newman, Sparkle Cleaners, Bak- and Sell,” ably keynoted by George 

¢ equipment had representa ersfield, California Fulton when he led off with his topic 

n hand to explain the workings Some sort of record must have been “Bright Future” on the glowing as 

machines and afford the dek set by the number of National Insti- pects of the drycleaning industry in 

opportunity to compare th tute of Drycleaning notables in at years to come. With new products and 

itures ch make tendance at a state convention. Among equipment, plus an increased market 

for cleaning services in coming years, 

growth will be limited only by the ex- 

tent of the drycleaner’s own efforts in 
selling and producing good quality 

Selling was further emphasized by 

“Stubby” Newman, with his slide 

presentation on route selling. He 


Z 


seorge Fulton, Mrs. and Ray Vermeers, Mrs. and Steve Carroll, “Vi and retiring president : 3 : 
Dwight Alquist showed that sales are in direct ratio 


to the amount of effort the plantowne 
puts into training his salesmen, and 
to the tools he gives them to work 
with in the way of proper advertising 
programs and proven sales routines. 
An interesting discussion of most 
phases of advertising was put on by 


°.* 
oe . ‘ ‘ ; - * . 
‘ Pa : i a panel of advertising executives from 


New president Ralph Morris and wife Mildred, Jim Gallagher and wife Marge, Guy Brundage the Western Advertising Association. 
and wife Louise Continued on page 58 
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Why you can MAKE MORE MONEY with 
NORGE “DO-IT-YOURSELF” DRYCLEANING 


The Norge coin-op drycleaning system has been proved in actual 
customer service. Thousands of Norge machines are in daily use. 
The way they work, and the quality they deliver, mean real profits. 


Norge is still the one coin-op 
drycleaning system customer- 
proved and profit-proved all 
across the U.S.A. 

Norge processes, the result of 
7 years of thorough development 
by Norge and Borg-Warner, can- 
not be matched in efficiency and 
drycleaning quality. 

You can make more money 
with Norge. 

Before you invest in coin-op 
cleaning, study the facts that 
make Norge by far your best 
buy. Here are some of them: 


The Norge System 


Deep-bath action, as every pro- 
fessional drycleaner knows, de- 
livers thorough cleaning. Norge 
does not “‘spray”’ the solvent. 

Solvent flow-rate exceeds the 
N.I.D. standards. The Norge 
minimum is greater than that of 
any other coin-op system. 

Constant automatic distillation, 
and without the need for a costly 
batch still. 

Solvent mileage—Norge gives 
you the highest of any system. So 
each load cleaned costs you less. 

Slow spin assures an absolute 
minimum of wrinkling, and gentle 
handling of fragile and delicate 
garments. 

Low heat, always under posi- 
tive control. 

Automatic variable drying time, 
an exclusive Norge feature that 
saves solvent, lets a machine 
handle more loads per day, yet 
dries thoroughly the heaviest gar- 
ments. 

Unit dimensions—Norge ma- 
chines take the least floor space 
of any, give you extra room to 











serve more customers. 

No special foundation is 
needed—and bolting machines to 
the floor is unnecessary. 

Health Dept. rules—Norge 
meets fully all existing Health 
Department regulations. 

Complaint and claims average 

the N.I.D. average is 144%. 
Norge coin-op machines drop 
customer complaints far under 
that figure. 

All together, these Norge superi- 
orities give you a coin-op business 
that puts more profit in your pocket. 


One Drycleaner...Or 100 
Norge will sell you as many ma- 
chines as you want. The “B-W” 
line was developed just for that 
purpose. 

But experience has proved to us 
—and every Norge-equipped dry- 
cleaner—that the famous Norge 
‘package of 8’’, installed ina Norge 
Laundry & Cleaning Village set- 
up, is the most profitable way to 
get into this business. 

This is the age of the super- 
market. And the Norge “‘Village’”’ 
is a supermarket concept, geared 
to the habits of people today. 
Self-service drycleaning plus 
laundering offers one-stop con- 
venience. It permits a larger, 
more impressive set-up. It is 
psychologically right to attract 
the most business. 

With a Norge ‘Village’ you get 
the plus values of recognition, iden- 
tification, and the benefits of Norge’s 
national advertising in your behalf. 

And you get the full value out 
of Norge’s complete (and use- 
proved) program that includes 
financing, counsel on selection 
and layout of location, an insur- 
ance plan, promotional and ad- 
vertising aids, and a practical 


guide to profitable operation. 


90 Per Cent Financing 


Because Norge knows from solid 
experience that the “‘Village’’ set- 
up works a “Village” location 
can be 90% financed through 
B-W Acceptance Corp., a divi- 
sion of Borg-Warner Corporation. 
No more liberal terms are avail- 
able today. 


The Fallacy of Waiting 


Your only gain in postponing in- 
vestigation of Norge coin-op 
cleaning may be the frustration 
of seeing someone else move into 
the best location in your market. 
There has been so much news 
about Norge coin-op cleaning in 
the papers and magazines that 
other drycleaners and investors 
are moving into the picture. 

Ask Norge—or a Norge repre- 
sentative in your area—to give 
you the complete Norge story. 
When you decide to get into this 
fast-growing business, there will 
be no delay. Norge can deliver 
everything you need—whether 
it’s one drycleaner, or a pair, a 
bank of 8, or any number you 
want. 

You'll be getting much more than 
fully proved machines. You'll get 
the world of experience that no one 
but Norge can give you. 


Call or Write Today 


Pick up the phone, or wire or 
write, without obligation, to: 


NORGE COMMERCIAL SALES 
Dept. A-84, P. O. Box 767 
Hinsdale, Illinois 
Telephone Chicago: WHitehall 4-0 09 


LAUNIORY & CLEANING VILLAGE 


THE PROFTT-PROVEO-WAY TO SUCCESS WITH SELF-SERVICE ORYCLEANING 


NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 




















©1961 Borg-Warner Corporation 
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Let one of Adeos §5 “Miracle Men” helh 


He’ll help you obtain top quality cleaning 


Each of Adco’s 65 Sales Representatives is a trained Drycleaning Technician 
with a background of plant management to help you improve your cleaning with 
Adco’s famous ‘‘Miracle Method."’ You'll enjoy new cleaning efficiency with 
Clean Solvent, Clean Detergent, and Clean Moisture, without detergent loss or 
distillation! TRIPLE X DRI-SHEEN for petroleum and PERK SHEEN for 
perchlorethylene, are double strength, clear in color, completely soluble in 
solvent, therefore, are not removed by KLEAN, Adco’s Triple Strength, Vegetable- 
type activated carbon. They contain no non-volatiles that must be removed. 
These detergents, being completely soluble, enable you to use sufficient Klean 
Super Activated Carbon to keep your solvent in top condition, clear and 
pure at all times, yet you lose no soap through the use of Klean. A 1% charge of 
water white Adco Size, which is also completely soluble, produces the ultimate 
in drycleaning, and completes Adco’s Miracle Method, resizing every garment 
in the Cleaning Process! 


Result:-top QUALITY CLEANING", NO LOSS OF DETERGENT OR SIZING, 
AND SOLVENT STAYS IN PERFECT CONDITION. THESE RESULTS CANNOT 
BE DUPLICATED WHEN OBSOLETE MINERAL TYPE CARBONS ARE USED. 


He'll help you merchandise 


this quality cleaning to your customers by 4 Outstanding Merchandising Pro- 
grams. Contact one of our 65 trained drycleaning technicians to first install the 
Miracle Method on a Guaranteed Basis with nothing invested until you are 
satisfied and prove through the use of swatch tests that the Miracle Method 
produces the absolute in drycleaning. Adco furnishes you with merchandising 
aids to help you build your business on a profitable basis. / ' 
L 


Tht ee 
MANUFACTURING CHEMISTS SINCE 1908 
ADCO INC., SEDALIA, MO., U.S.A. 





you achieve the 4deo Quality | ook! 





Conventions 


Radio: Stations have increased from a 
national total of 600 in 1945 to 3.500 

1960 plus hetween 800 and 900 
ertising 
multi 
times it 1s impor- 


type f audience 


person 


i 


] 
Re 


waste of monev to us¢ 


ona prote ssional 


| 
gular advertising 
ccasionally 


Direct mail: Second only t ewspa 
, r 


pers idvertising Value direct mail 


er selectivity in picking 
vpes of persons to ip 
} expensive iS 


i dollar 


Ald 


Lists, to be effective. must 
at all times. Keep the 
Opy simple and uncluttered 


cares to be 


he up to date 


Newspapers: Follow the same pattern 
is radio. Consistency in small ads is 
far better than occasional larger ads 
Suggests 3 to 5 percent of gross for 
idvertising, instead of 2% percent 


the average drvcleaner now spends 


for this purpose 


Transit cards: Cartoons are very effec- 
tive in amusing, instructing and sell 
ing. Car ecards are said to be “only 


medium that delivers message to the 


customer, and then delivers the cus 
tomer to your place of business.” Auto 
traffic declining in most metr ypolitan 
ireas, making transit cards more im 
portant. Average passenger is on the 


bus or trolley for 20 minutes 


Alan Foster of Clesco; Tom Donohoe, Norge 
and Westinghouse; J. H. Collins, Glover; Ken 


Standing room only was the rule at every business session 


plenty of time to read large car cards 
which have up to 200 words of copy 

On Sunday morning O. W. Clanton 
of the Du Pont Company urged dry- 
cleaners to acquaint their customers 
with all the positive features of the 
cleaning services now being provided. 
Tell your customers all the things you 
do for them that are not available 
through the coin-op cleaning estab- 
lishments. He also explained the fea- 
tures of the company’s new solvent. 

Windup of the convention was a 
panel discussion put on by seven of 
the exhibitors: Kenneth Mahl, Sam 
McConnell, J. D. Reisser, Alan Foster, 
John M. Crouse, J. H. Collins, Tom 
Donohoe and Jack Lennox. Here are 
some of their answers to the panel 
topic, “Can Drvycleaning Be Sold 
With Coin-Op?” 

Coin-op drycleaning stores are 
meeting the same resistance to public 
acceptance as did the coin-op laun- 
dries when they first started. 

Many states are contemplating laws 
to require an attendant, which will 
force the operators into finishing gar- 
ments in order to justify this added 
cost to the operation. It is claimed an 
attendant on the premises increases 
volume two and a half times over 
that of an unattended installation. 

Coin-ops will stimulate the regular 
drycleaning plant operator’s volume, 
owing to the housewife’s present habit 
ot splitting her bundle between the 
quality shop and the cut-rate shop 
for not-so-often-cleaned garments. Cut- 
rate and poor-quality shops will lose 
volume to the coin-op cleaning estab- 
lishments. 

Close to 5,000 coin-op units are 
claimed to be already in the field, 
with success in direct proportion to 
the amount of effort put into promo 
tion of each unit 

Many are of the opinion that coin- 
op is just another way to offer present- 
day drycleaning service to the cus- 
tomers. Each such plant will have to 
be promoted and built up just like any 
other business. 

New officers: Ralph Morris, presi- 
dent; James Gallagher, president-elect; 
Guy Brundage, vice-president; Steve 
Carroll, treasurer; sergeant-at-arms, 
Hix Sturman. 

Directors: Harry Friedman, Robert 
Miller, Casper Kolb, Jerry Thompson, 
Everett Ward, Vincent Moscarello, 
Don Krantz, Louis Kearn, Harvey 
Miller. David Harrison, Paul Leasure, 
Brooklyn Harris, Douglas Morrison, 
Ralph Sundstrom, Henry Polk, Abe 
Mandel, Jack Baron, Ray Henney. 

—Lou Belleu 
Continued on page 60 
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ALD continues to set the standards in the laundry and drycleaning store industry. 
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, 
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tf varving lengths. leaning heavily on 
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hummable 

t over $20,000 to produce, ac« 
to Mr. Stalvey 


ide available to any 


containing 
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Trhirpinne ip 
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musical jing 
ord- 
The \ are being 
interested 
individual as a complet 
and, Mr. Stalvey 


procee ds from suc h sal S 


issO 
on Or 
partial package 
leclared, th 
vould be used to finance the produc 
n of additional « His 


Charlotte group hope s to sell as many 


ommercials 


is 100 sets of commercials at 
itely 


$450 per packag 
Selling starts with staff 

On the drv leaning sid the prin- 
( iple of “sell” was further espouse d by 
Jack Ireland of Caled Products, al 
though his approach was through bet 
ter quality. Mr. Ireland insisted that 
s first obligation is to sell 
yn their 


nagement 
1 train « mplove S 


own jobs 
the \ can he ip vou 


| sell you 
public All the good 
ld will go for 
it first em- 
yvees on taking pride in their work 
Bill Browne, public relations dire 
the National Institute of Dry 


ining. also pursued the subject of 


to the 
ig in the w 


cht ul le ss vou sell youl 


1 
Sales 


obligations in 


on the 


inagements 


lth yugh 


and 


level. He the 


salesperson must do to break down 


route discussed what 
customer fears and the misguided pub- 
He referred 
to a series of sales bulletins being is- 
sued by NID to help teach sales per- 


sonnel, and showed one of a three-part 


lic image of drycleaning 


series of NID-sponsored sound-slide 
sales training films on ways that coun- 
ter and route people may turn typical 
customer objections into profits. 

And from the American Institute of 
Anne Sterling, 
home counselor, tackled the problem 


Laundering national 
of sales from the public relations an- 
She related 
laundries had established a better rap 
port with the public by “feminizing” 
Her 


ples were largely concerned with laun- 


how a number of 


gle 


thelr images case history exam- 


dries hiring female home counselors 
to handle 
plant tours and contacts with stores, 
TV and radio 

Che responsibilities of management 
were further outlined by Emol Fails 
of Fails and Shepherd, Raleigh man- 
and T. Carl 
Brown, state supervisor of distributive 
education, North Carolina Depart 
ment of Public Instruction. Mr. Fails 
talk “Managing for a Profit,” 
said that good managers know what 
factors produce wealth and how to 
control them. He explained the princi 
ple of “followship” by saying that em 
ployees reflect the feelings and atti- 
Tell 


employees what your plans are 


customer inquiries, run 


new Spape rs 


agement consultants. 


In his 


tudes of management youl 
and 
what vou’re doing so they may have 
\ proprietary interest in your busines: 


Continued on page C4 


Nearly 250 attendees were treated to interesting North Carolina program 
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COMPACT” 


from Amerwan... 


with more profit-producing features than any other unit you can buy! 


LORA l( WY 


Now you can have a complete 30-lb. cleaning system in 
just a 79 x 39 inch area! This makes the YORKTOWN 
by far the greatest producer per square foot of floor space 
on the market today. 

And the cleaning quality is superb. 

The YORKTOWN is automatic too—to the nth degree! 
You won't find a dry cleaning unit that’s easier to operate, 
easier to inspect and maintain, or more economical to own! 
And for profit producing features, it can’t be beat! Only 
ina YORKTOWN can you get: 

e Exclusive closed solvent circuit ¢ Automatic high-low 
solvent level control selector @ Five-minute “batch” 


operation @ Automatic additive device permits addition 
of moisture, sizing, or waterproofing to load on “batch” 
cycle @ Open-pocket, stainless steel cylinder * Uptlow, 
backwash-type tubular filter @ Combination sludge 
accumulator-cooker-still e Rugged, single-motor Vari- 


Drive eliminates clutches ¢ Unusual flexibility. 


Someday—all perc cleaning units will undoubtedly 
offer the features now available in American’s new 
YORKTOWN 30 Cleaning Unit. But why wait? You can 
have a YORKTOWN (foday! 


For complete information, call your nearby American 
distributor, or mail the coupon. 





Send complete information on the new 


YORKTOWN 30 Dry Cleaning Unit. 


Name 
es Firm Name 
merican 


Address 


CLEANERS EQUIPMENT SALES, CINCINNATI 12,OHIO 


City 








GOING TO BUY A NEW BOILER? 


You have only two choices! TUBELESS 


BOILER 
Here's what you 


Get with a 


y ar N it 


Oil FIRED—GAS FIRE SIZES 


PA 


...or a boiler 


of another design 


We know that there are 
other boilers available... 
but we also know that over 
7,000 plant owners have 
proven that FULTON 
BOILERS are superior in 
efficiency, durability and 


\ AVES FUEL 2 


EFFICIENT — FAST STEAMING 
T ETELY ASSEMBLED 


FIRE TESTE ME 


The ideal routeman 


' 
boss lost nis 


it once. But the 
spottel ind it was rough getting that 
um out of the clothes Specially atte 
Melvin tried to get it out with the wet 
potter he swiped off the 


vard. Said it oughta come out on the 


spotting 


che we d it 


Melvin was 


vet side, because peopl 


n the wet side Anyvwa\ 
eadcel 

He's always got other sales tricks 
too. Like the pet garter snake he car- 
ried in his pocket. Pulled it out of 
his pocket one time when Mrs. Long- 
wouldn't 
hand over an order. She threw the 
bundle at him . 
He got a dollar commission on that 
order. But when he tried the garter 
snake on her neighbor cold turkey 


vreen watchmaker’s wife 


screaming “Go. go! 


call), she skinned his scalp with a 
skillet 

Melvin’s still hopeful, though. He 
knows there’s some surefire way to get 
every customer every time. He’s going 
to find it yet 

Ingenuity is another good trait in 
excuse me, routeman). Mor- 
Kwartdowner at Dead Fifth 


a driver 
timer | 


62 


through 


30 HP. 


p< BOILER WORKS INC.. PULASKI. 


ued from page 50 


Gulch Texas, is afeuding with the 
truck dealers in Dead Fifth Gulch 
He knows they're only in business to 
make money, and not for humani 


tarlan purposes like drvcleaners 


Truck accessories 

So when volume got up to $100 a 
week and it looked like the 
buy a new third-hand truck, Mortie 
cooly knocked that in the head. He 
extended the garment rack 6 feet to 
the rear of the old truck, to carry a 
double load. Of course, it made steer- 
ing tough, with the front wheels off 
the ground. But resourceful Mortie 
switched the balloons carried for kids 


b« yss'd 


on his route from the radiator cap to 
the tail leveled off 


nicely 


assembly and 


Allowed him to add pet-shop deliv- 
eries, too, by hanging bird cages on 
the extension, as well as puppies not 
yet housebroken 

This on-the-spot etching is a com- 
posite (“composite” means “stew” or 
“hash”) of many route hints seen in 
the field all over the United States 


lowest cost operation. 


N.Y. 


Some are good for impressing custom- 


ers and helping routemen (and 
drivers ) 

For instance, plantowners can park 
in an abandoned cemetery and put 
a cradle in front, labeled “Service 
from cradle to grave.” Such sly humor 
gets your mentioned a_ lot. 
Might even fine you for it at Rotary! 
That is recognition. 

Sparky Watts, a hot-shot driver 
from Tucumtotin, New Mexico, paints 
sly mottoes on his hub caps. Does 
take time to jockey to a stop so’s you 


name 


can read ’em all, and sometimes he 
has to jack up and turn a wheel so 
the jokes can be read. Some days he 
was jacking so much it didn't pay to 
go out, 'til he hit on something else. 
That's when he started carrying the 
hubcaps in the truck, and hanging 
them on the wheels when he got out. 

Sparky also heard about two-way 
radio, so he set up that pigeon-cote 
(birdhouse) for his carrier pigeons. 
Day we pictured it he was waiting for 
a message from the plant as_ to 
whether they could clean birchbark 
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window shades. Pigeon got in all 
right, but his relief wouldn't fly back. 
It was Audubon’s birthday, which is a 
legal paid holiday according to the 
contract signed with Pigeon Local 
1173. 

He also heard about those foreign 
cars having a spare gas tank on them. 
So he filled up the old canteen. That'll 
get him to the top of the mountain, 
and he can coast the rest of the way. 
Sure fooled old Zeke, though, when 
he took a big slug of what he thought 
was Sparky’s stock of mountain dew 
Never waited for Watts to tell 
him the lightning juice was in the hot 
water bottle with the first-aid cross 
on it. 


Some snappy sidelines 

First aid’s a good sideline, espe- 
cially after holidays when so many 
folks tell you, “Man, I'd give a dollar 
right now for a Bromo-Seltzer!” That 
guy from Spokebuster, Georgia, does 
a good business in aspirins, especially 
when returning customers’ drapes 

A lot of plantowners try to trick 
me into revealing trade secrets—like 
how to make money! A rascal in 
Heartfelt, Connecticut, plied me with 
coffee, then slyly asked, “How can | 
promote sidelines?” I laughed at him 
for that, but believe me, I’ve staved 
out of the South ever since. Not that 
I'm selfish. I just believe evervone 
ought to get the jump on evervbod\y 
else at the same time. That’s the Dem- 
ocratic way, and reliable sources 
claim a lot of Republicans feel the 
Same Way. 

Sidelines are important, if you care 
for money. Getting elected postmaster 
is a good deal. Getting your plant 
appointed as a substation is next best 

these atomic subs are said to go 
anywhere, nowadays ) 

If you're not politically ambitious— 
or just voted wrong—paint a U. S 





Dear Editor: 

Reader response to previous 
discourses covering call-office 
procedure has been fantastic. 
I've been literally swamped with 
letters! In fact, both writers 
agree the drycleaning industry 
needs to have its eyes opened 
like this. 

So just tell 'em: 

Thank you, friends, keep them 
cards, letters and telegrams 
coming in. 

Obd'tly ... 
Lou Bellew 











Mail sign on your plant or truck for gets locked in a bathroom. They also 
the prestige it gives. Ong plantowner save time if a customer forgets to 
built a letter drop in the side of his leave the screen door unlocked. In 
truck; makes a fair profit from stamps the Northwest, a driver can make 
that fall off the letters because they are- extra money topping trees—better 
n't stuck on good. That little swinging than hanging around bars on a slack 
door is handy, too, for catching kids day 
who steal valve caps and let air out of But good drivers are hard to find 
tires. Pick one with enthusiasm, confidence, 
More and more drycleaners require a sense of humor, ingenuity. Then, if 
routemen and drivers to carry a fire- you want to operate at a real profit 
axe, in case someone on their route give him the axe! 


>> 





hatever competition arises, 
the drycleaner with the 
least to worry about is the man 
with the finest QUALITY... 
and the fast SERVICE today’s 
customers demand. This is the unbeatable combination APCO Petro- 
leum Solvents provide. 

APCO Solvents get ALL of the soil, with a safety no synthetic can 
match—no bleeding of dyes or melted plastic buttons to explain away. 
Fibers are actually renewed; garments are returned as fresh and bright 
as the day they were bought. With DEODORIZED APCO 125 or 
DEODORIZED APCO 140, you can promote 1-HOUR SERVICE. 

If “clean-only” service seems impending in your area, you have the 
facilities. And as a Petroleum Solvents drycleaner, you have the 
QUALITY no competition can touch! 


APCO 











— DEODORIZED APCO 125 
. “a7 1 bc © ©DEODORIZED APCO 140 
| ” STOD-SOL @ APCO 360 

















MISSOURI Left to right: Paul E. Lynch, Kansas City, vice-president; Roy H 


past president; Roy 


KANSAS Directors and officers, left 
Bauer, Clay Center; Ear! Morgan, Salina 


Harold Miller, Newton 


Stanley 


Wurst, St. Louis, president; Wesley 
president; Robert T 


Schwabe, secretary-treasurer 


to right: Sam Kessler, Russell; Ed 


treasurer; Jack Bates, Kansas City, 
C. Swan, Topeka, past president 
Baldwin, president; John Davis 


Roy Bayless, Great Bend 


Consumer reaction 


Rounding out coin-op cov Coin-ops topic at Topeka 





THE MIDWI 


S] ( 
ere ( vention 


1 
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nMnoul 
tilability 
otel and ho pital laun 
mised the expanded 
tir resear¢ h on route 
forthcoming imme 


easicl 


reported n AlILs 

growing action by 

laundries to create a 

more ippealing to 

yusewil Case histories illus 

with slides described some dra 
results already obtained 

lominant theme of « -Op drv 

ng was then launched by ( B 

of the Borg-Wart 


He reviewed the development 


er ( Irpo 


n-operated drvycleaning out 


its pI ibabk 


| tuture and dis- 


cussed how the professional cleanet 
can expect to fit coin-op into his own 
picture 

The second day's session Was all 
coin-op. Dr. Samuel Machlis of Stam- 
ford Chemical Company set the pres 
ent developments against the back- 
He pointed out 
results from 


ground of evolution 
that survival 
adaptability to changing environment 


always 


The present environment in the dry 
cleaning industry requires two things 
essentially. A recognition of the do-it 
yourself trends, with the development 
of coin-ops. Also, heightened adher 
ence to known quality standards, to 
justify a professional service in com- 
petition with customers 

Ronald Williams, 
training supervisor of the National In- 
stitute of Drycleaning, reviewed find- 
ings on customer reaction to coin-ops, 
as well as the probable impact of 
coin-ops on regular drycleaning 

O. Wade Clinton told Du Pont’s 
story on the new fluorocarbon solvent 
showed a colored film on the subject, 
then answered questions from all 


management 


comers 

Total attendance at the convention 
was reported over 600, to make it 
one of the best Mid-West meetings 
ever held.—William R. Palmer 





| YES, BUT 


Will New Solvents Cut PERMAC 
| HAS IT* 


COIN-OP Cleaning Cycle 
to 20 Min. or less? 


THE DRYCLEANING INDUSTRY 


. iS anxiously weighing the potential of new ‘‘miracle”’ 
solvents and systems that promise to cut the coin-op cleaning 
cycle to 20 minutes or less. 


TO TELL THE TRUTH, 


. it's a rosy prospect; the chemicals will be perfected, 

tested, and on the market one of these days; but you can bet 

that when they do come, present conventional coin-op equipment 
must become obsolete. Yes, it will come... but why wait months 
(maybe years) when you can have all these money-making 
benefits — and so much more — right now in Permette IL. 


PERMAC HAS IT NOW!* 


Actually, PERMAC has a 20 MINUTE CYCLE now with 
PERMETTE II. What’s more, it works (and wonderfully) with 
Perc which will cost only one-fourth as much as the new solvents! 


a ee 4 


AMERICAN PERMAC, INC. 
YOUR MAN I 1569 Merrick Road, Merrick, L.I., N.Y. 


FROM PERMAC, Gentlemen: 


has a pamphlet ‘‘Going Please send me your pamphlet, ‘“‘Going Around in Cycles’’. 
Around in Cycles” which 


discusses more fully 
the new solvents and 
systems. Write today, 
it’s a must for everyone! 


DEALER INQUIRIES ALSO INVITED 


AMERICAN PERMAC, INC. 


AUGUST, 1961 





Drum up some 
extra profit with 


Tru Color 


DYEING 


REWEAVING 


SUEDE & LEATHER 
CLEANING 


Dependable mail-order service used by 
cleaners from Maine to Hawaii. a 
work exclusively. Quick too 

most dyework orders com- 
pleted in 24 hours. 

Write for wholesale price list 


TRU COLOR DYE WORKS, Inc. 
24-47 44th Street, Long Island City 3, N. Y. 





Solvent odors 





ipor pressures In the tank 
go to create a new water bottom 
as been pointed out that Fresh jet fuel, just received from 
while odor problems are en bulk storage tanks, has proven on 
intered most generally in pe inalysis to contain fundus spores 
troleum solvent plants, there seeds). These presumably are stirred 
have been a number of virulent into the fuel in the process of pump 
ases of solvent odor in plants ing from the tanks. Samples of dry 
ising only perchlorethylene. Per« fresh jet fuel have been held for three 
ippears to be totally indigestible months before analysis. At that time 
for microorganisms. Moreover, a 1e spores were found still “viable,” 
prolonged bath in perc will kill t] is, dormant, but alive and ready 
most microorganisms oO grow as soon as placed in a tavor 
However, a water layer can able environment 
a imulate in a perc tank. Some This means that the same scum 
hydrocarbons coming through the forms in bulk storage tanks at any 
filter probably mingle and pro stage in transportation from the crack- 
vide suitable food for microor ing plants to the ultimate user. Rapid 
anisms turnover in bulk tanks usually pre- 
Depth in the water layer is not vents growth to a point where odors 
necessary for growth of the odor become noticeable 
producing scums. A 44-inch layer 
indisturbed over a long period of Keep solvent moving 
time and saturated with minute If a petroleum cleaner is plagued 
but long-time accumulation of with odor problems, it may be advisa- 
salts and hydrocarbons can ble to order fresh solvent in small 
probably support a very healthy quantities more frequently, even at 
colony of microorganisms. It's higher cost. Then he should keep 
worth investigating, anyway vhat he has on hand constantly mov- 
ig, to prevent long idle periods dur- 








ng which fungus colonies could grow 





When there is considerable water in 
the bottom of an undisturbed tank, 
standing at a temperature between 
75° and 100° F., a long weekend will 
be sufficient idleness to create an odor 
problem, it is suspected. 

One other thing Dr. Thornton and 
Mr. Gadberry discovered is that a 
salts solution at the bottom of a tank 
greatly accelerates the growth of scum 
cultures. Certain salts solutions pro- 
mote a microorganism population of 
several million” pe r millileter of water 
bottom in just 72 hours. 

It is probable that sufficient human 
body salts and other salts from soil 
removal pass through the filter and 
settle out in storage tanks to create 
some salinity in the bottom water of 
a tank. Or even if it remains in solu- 
tion, tastier grazing may result for the 
microorganisms attacking the solvent 


Bottom water pH a factor 

One controlling factor of the type 
of odors may be the pH of the bottom 
water involved. In the 150 samples 
of bottom water collected by MRI 
from jet fuel tanks in seven states, the 
pH varied from 4.3 to 13.0. Micro- 
organisms were present from pH 5.0 
to 9.9. Only a third of the total num- 
ber of samples were contaminated 
Many of the purer samples were with- 
in the middle pH ranges, so this is 
only one of the several limiting fac- 
tors 

No attempt has been made as yet 
by MRI to isolate microorganisms for 
correlation between pH factor and 
type of odor. It was thought to be 
one possible avenue of investigation. 

Meanwhile, Midwest Research In- 
stitute still has an ambitious program 
in connection with jet fuels, several 
facets of which may shed further 
light on our problem. By subjecting 
fuels to attacks of microorganisms un- 
der simulated tank farm conditions, 
they hope to detect physical changes 
resulting from the attacks of fungi 
and bacteria. These would be: The 
relative amount of sludge or sedi- 
ment formed; the acid number, or pH; 
corrosivity to copper and other met- 
als; flash point; thermal value; mer- 
captan sulfur content; free sulfur; 
gum formation; and water content. 

For readers who are students of 
microbiology, the following have been 
identified so far as attacking either 
jet fuel, kerosene, diesel fuel or fuel 
oil: Pseudomonas, Aerobacter, Bac- 
terium, Mycobacterium, sulfur bac- 
teria, Nocartia, Actinomyces; Candida 
lipolytica and other yeasts; Clados- 
porium resinae fungi; and several 


molds. 
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Will we see you there? 


Most progressive drycleaners interested in main- 
taining the high professional standards of quality 
demanded by consumers are planning to attend 
the big 


REGIONAL LAUNDRY 


and 


CLEANERS ALLIED TRADES 
EXHIBIT CORPORATION SHOW 


at the A 


Cleveland Public Auditorium 
Cleveland, Ohio 


September 29, 30, October 1, 1961 


Manufacturers will show booth after booth of the latest in equipment 
and supplies essential to the most efficient production and the high- 
est quality of service. 








Your preview of this 
important exhibit 
will be the 


SEPTEMBER ISSUE 


of 


THE NATIONAL CLEANER 


featuring the latest in equipment, supplies and 
for all segments of the industry ... all 
the manufacturers themselves in the 

ising pages of the September issue 


THE NATIONAL CLEANER 


466 Lexington Avenue New York 17, N.Y. 





Dorothy Lyle presides... 


programs in the secondary schools, 
and the U. S. Extension Service con- 
ducts adult programs, plus its 4-H 
Club work, in varied areas of home 
economics. Still more thousands of 
young women are enrolled in the Fu- 
ture Homemakers of America. This is 
sponsored jointly by the U. S. Office of 
Education and the American Home 
Economics Association. 

Home economists in business have 
many contacts with consumers as rep- 
resentatives of utility companies, food 
and textile manufacturers, etc. Finally, 
there are home economists in home- 
making. This designation is given 
those professionals who settle down 
to practical homemaking for thei 
own families but who maintain their 
connections with professional asso- 
ciations. 

After 14 years of work at NID Dr. 
Lyle has used these broad channels 
of communication to carry fabric and 
clothing care information to literally 
millions of American homes, in be- 
half of the drycleaning industry. She 
has done much to portray the local 
drycleaner as a professional expert in 
matters. And she has focused 
the attention of home economists on 


such 


clothing and textile maintenance. 

A recent letter from Edna P. Ami- 
don, director of Home Economics Ed 
ucation Branch of U. S. Department 
of Health, Education and Welfare 
praised those consumer bulletins that 
Dr. Lyle writes and NID makes avail- 
able to teachers. The letter said: 

“The material bring together 
in your bulletin service, “Fabric Facts, 
provides functional information about 
fabrics, wearing apparel and related 
textile products that is extremely help- 
ful to teachers of home 
and that just isn’t available 
where.” 

Many arrange for 
teachers in their communities to re- 
ceive these bulletins by regular sub- 
scription, as a means of getting good 
clothing care information into home 
economics classes. 

At this year’s AHEA convention ex- 
hibit there were 220 exhibitors occu- 
pying 380 booths. Twenty percent of 
the exhibits were devoted to textiles 
and sewing. 

The Cleveland Plain Dealer quoted 
Dr. Lyle as saying that home eco 
nomics has come a long way from the 
old domestic science days when food 
preparation and clothing construction 
were the major topics. Today home 
economics as applied to human rela- 
tions is based on extensive and inten- 
sive research in many more fields, in- 
cluding education, dietetics, business 


you 


economics, 


else 


drycleaners 
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health and welfare, interior decorat- 
ing, and family living. Dr. Lyle saw 
great need for home economists in the 
new American Peace Corps because 
people with this training are equipped 
to help families meet the problems of 
daily life. 

The convention was well covered 
by the press. The four principal maga- 
zines of the home economics profes- 
sion were represented. These 
What's New in Home _ Economics, 
Practical Home Economics, Forecast, 
and AHEA’s official publication, the 
Journal of Home Economics. In addi- 
tion, more than 80 representatives of 


are 


the longest dry cleaning 
HERE'S PROOF FROM ACTUAL USERS 


consumer magazines and newspapers 
were there to get convention news. 

Dr. Lyle was chosen by Seventeen 
to present that magazines 1961 
“Homemaking Teacher of the Year” 
award to Mrs. Frances L. Summers, 
a high school teacher from Pacific 
Grove, California. 

Dr. Lyle was additionally honored 
just the AHEA convention 
when she was initiated into Omicron 
Nu, home economics honor society, at 
its fiftieth anniversary national meet- 
ing at Purdue University. There Dr. 
Lyle gave the banquet address on 
“A Measure of Success.” O10 


before 


“mileage” in the world 


Spencer units offer complete automation 


“At our last poundage check, we ran off 19,890 Ibs. on a 


consumption of 42 gallons of perc. without 2 sniffer. With 


— batch or charge, hot or cold with 


careful operation, we feel we can get close to 24,000 Ibs. 


per drum of perc. The machine is terrific—the best move 


less creasing, easier finishing and safe, 


we ever made. We cannot find words too strong to emphasize 


and recommend the Spencer machine to anyone.” 


thorough cleaning of the most delicate 


—LTOPIA CLEANERS, Arlington, Mass. 


“My original figures on poundage for the 100 Ib. machine in 
Perth Amboy, are a bit off . . . | consumed 208 gallons of 
perc. solvent to clean 141,900 pounds, dry weight. . .” which 
averages more than 34,000 Ibs. of cleaning per drum of 


solvent. 


—Herbert Henoch, BOND CLEANERS, Perth Amboy, N. J. 


“At my last check, we registered 16,250 pounds of cleaning 
on our 40 Ib. Spencer ‘Junior’, per drum of solvent, without 
a sniffer! | like the unit not only for its solvent savings, but 
. of course, 


it also helps us save on fuel and utiilty bills . . 
we insist on quality and we get it with this unit’. 


—David Kaplan, KAPLAN CLEANERS, Allendale, N. J. 


SPENCER SENIOR SPENCER MAJOR 


Partial List 

of Distributors 

Frank J. Di Tucci 

34 Skilton Lane 

Burlington, Mass. 

J. B. Mitchell Company 
4916-4928 W. Jefferson Bivd. 
Los Angeles, Calif. 
Industrial Distributor 


Mach. Co. 


Cummings Landau 
305 Ten Eyck Street 
Brooklyn, N.Y. 


REPRESENTED IM THE U.S.A. BY... J. 
IN CAWADA BY... 


P. 
SIMMONDS PRODUCTS, 


fibers. Choose from four units — 20, 40, 
60 and 100 Ib. sizes. More than 2,000 
cleaners in 30 countries call Spencer 
the Rolls-Royce” of the industry. Assure 
yourself of long ferm, trouble-free per- 
formance. Full paris and service quaran- 
tee. See your authorized distributor. 


SPENCER JUNIOR SPENCER MINOR 


dry cleaning machines 


SPENCER CORP. SCARSDALE, W. Y. 
LTD. HAMILTON, ONTARIO 
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For Greater Profits At Lower Cost 


Modernize With 
ECONO-MATIC 


W v overhe id convevol 
for use in handling ga 
retail, distributor and 

r levels 
yf the shape or size 
ECONO-MATIC sys 
1 can be economically installed 
ne shows the 
ONO-MATIC at work in a dry 


establishment as a call 


picture below 


ice storage rack. 


WRITE TODAY FOR DETAILS 
AND LOW LOW PRICES 


ECONO Mfg. Co. 


Dept. DL, CELINA, OHIO 











PRICE --1- DRAPE 


bi WV AINBINR ix 


Dial the Price on 
Price- 4-Drape cen mt. 





PRICE 1-DRIE 


NOW—A New Easy Way to Price 


Drapery Cleaning per square foot. 


Especially valuable for quoting drapery 
prices over the telephone. No interrupt- 
ed conversation with your customer, you 
needn't even lay the phone down or 
pick up ao pencil. Efficient and attractive 
for counter use. Takes all the time con- 
suming figuring out of drapery charges. 
Only 7” x 9” counter space required. 


VAINGAR 


COMPANY 


519 N. Monroe St. Decatur, Illinois 





Noll. W. AGCUIVOUULES 


Back-Home Day: The 31st annual re- 
union of the NID Alumni Society— 
Back-Home Day—will be held in 
Washington, D. C., and Silver Spring, 
Md. The hotel in Washington is the 
Sheraton Park, and the dates are 
August 11-13. The program includes 
[here 
will be talks and discussions by vari- 


both business and relaxation 


ous well-known figures in the industry 
such as Dick Kelley, ¢ B. Kasson 
John R. Young and Oscar Victor. A 
panel disc ussing drvy« leaning com-op 
1S ilso scheduled, with Editor Bill 
Palmer as moderator. Cocktail parties 
and banquets have been arranged for 


the three-day session 


Correspondence Courses given by 
NID were completed this June by 16 
students The graduates are Jonas 
Cohen, Colonial Cleaners and Dyers, 
Joseph S. Dun 
kin, Faigen Enterprise, Inc., Alexan 
dria, Va Vera L. Eaves, Weston 
Cleaners, Belzoni, Miss.; Maxine Gar- 
rish, Modern Method Corporation, As 
pen, Colo.; Marvin Hall, Pantorium 

Caldwell, Idaho; Dorothy 
Haynes Ideal Cleaners Valentine, 
Neb.: Lester G. Hoffman, Jr.. Walkers 
Inc., Omaha, Neb 
Hunter, Crogham Cleaners, Fremont, 
Neb Constantine Kotselas, Pekin 
Cleaners, Chicago; Thomas A. Mason, 
Ir.. White Star Drive-In Laundry 
Cleaners, Chicago: Thomas J. Patten, 
\. L. Wilson Company, Kearny, N. J.; 
Istvan Sallos, Individual Dry Cleaners 
Ltd., Victoria, B. C., Canada; Russell 
Smith, Bush Cleaners, Sioux City, 
lowa; Grace Vernell White, Spitzer 
the Cleaner, In Richmond, Va.; and 
Samuel B Zalma Flor and Main 


( leaners Los Ange les Calif 


Inc., Morristown, Pa 


Cleaners 


Lawrence \ 


The 114th General Course at NID was 
completed on June 16. The graduat- 
: Malcolm 
QO. Asadoorian, Oscar’s Cleaners & Re 
pairers Ine Worce ster. Mass Cor- 
don Kusumoto, White Swan Cleaners 
Ltd., Kamloops, B. C., Canada; Rich 
C. Orford, Hillingdon Laundry 
Middlesex England Albert 


ing students are (front row 


Recent Bulletins: NID’s Fabrics-Fa- 
shions Bulletin 80 deals with the prob- 
lems of drycleaning fabrics laminated 
to urethane foams. It discusses the 
possibilities of shrinkage, discolora- 
tion, etc. Bulletin 81 in the same series 
concerns brocade—woven and embos- 
sed. Distinguishing the fabrics is dis- 
cussed, and also handling. 


== 


New Research Director: Robert T 
Graham has been appointed the new 
director of research for the National 
Institute of Drycleaning. He succeeds 
Dr. Joseph R. Wiebush, who has held 
this position for the past five years. 

Mr. Graham has been with NID 
since 1951. He introduced many of 
the scientific procedures now used in 
garment analysis, and has developed 
most of the laboratory drycleaning 
tests for fabrics now on the market 
For the past seven years Mr. Graham 
has been NID’s supervisor of Textile 
and Product Testing. 

Dr. Wiebush has left NID to be- 
come an associate professor of chem- 
istry at the Naval Academy in An- 
napolis, Md 


Roth, Super Service Cleaners & Laun- 
dry, Miami, Fla.; Clifford T. Morgan, 
Ras Tanura Laundry & Drycleaning, 
Dhahran, Saudi Arabia; Joseph R. 
Donovan, Jr., Bayburn Cleaners, Inc., 
Orono, Me.; Howard I. Winer, Regal 
Custom Cleaners, Inc., Washington, 
D. C.: (back row) Peter Paul Michaud, 
Franklin Cleaners, Franklin, N. H.; 
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Rov L. Meeks, Myers Park Cleaners 
Inc., Charlotte, N. ¢ Frederick Ol 
lison III, Sanders Cleaning Company, 
Detroit, Mich.; and Robert J. Mach 
Laundry Dryer & Equipment Co., St 
Louis, Mo 


New Field Staff Member: Arthur Don 
aldson has joined NID’s staff of trav- 
eling fieldmen. He is presently repre 
senting the Institute in New Mexico 
and Arizona (until the end of August), 
but will eventually cover most of the 
Southwest and the West. Mr. Donald 
son has been in the drycleaning in- 
dustry for 33 years, and has owned 
and managed plants throughout the 
country. He is also a past president 
and executive secretary of an Eastern 
drycleaning association 

Mr. Donaldson (right) is shown with 
Vie Towner, supervisor of NID’s field 


service 


ASSUGIAVION 
EWS 


West Virginia Elects: New officers 
have been named by the West Vir- 
ginia Launderers and Drvcleaners As 
[hey are James Parker, Pil 
grim Cleaners, Huntington, president 
John Schmidt 
Charleston, 
Alexander, George’s Cleaners 


sociation 
Superior Laundry, 
George 
Milton 

Rich- 
Paul Divers, Charles 
Huntington, ex- 


Vice preside nt 


secretary-treasurer; and _ Jess 
Beckle Y. 


ton, and Jean Rose 


mond 
ecutive commiutteemen 
Selling Course Completed: The Dry 


Institute of De 
troit has completed its first 


Cleaning & Laundry 
selling 
course. The eight-week course given 
by the Institute has met with great 
success, graduating 42 students from 


various plants throughout the cits 


Field Conference: | he sec ond Geo Gia 
Field Educational Conference (NID 
of 1961 was held this past June in 
Atlanta. Industry members from Geor 
gia and Alabama heard talks on route 


sales and supervisory techniques 


North Central Meeting: The Wiscon- 
sin & Upper Michigan Drycleaning 
Institute held its regular summer 
meeting on June 25 in Oshkosh, Wis 
On the program was a talk on sales 
Maynard Garfield, and a 
panel discussion on the coin-op situa- 


training by 


tion. 


New Jersey Meeting Set: The annual 
fall conference of the New Jersey 
Laundry and Cleaning Institute has 
been set for October 19 at the Fors- 
Club in 
golf outing for 


gate Country Jamesburg. A 


members and non- 
members. as well as a business pro- 


Yram, IS SC heduled. 


Ohio Seminar: The Ohio State 
ciation of 


Asso- 
Drycleaners sponsored a 
two-day seminar on drycleaning in 
Columbus. Speakers and industry spe- 
cialists from the NID staff were fea- 


tured 


we ww CT_OV HR -Kting 


“THRU-FLOW AIR-MATIC” 
Dry Cleaning Units 


Economy! 
Reliability 4 j 


WerEASED 


Profits / 


...bring you Z 
ADVANCED PRINCIPLES not found in other machines 


They’re unlike any other 
single- or two-bath system on 
the market. Their utter sim- 
plicity will amaze you — from 
foolproof air-actuated timer to 
exclusive “THRU - FLOW” 
cleaning action. 

For top quality cleaning at 
a greater profit, here’s the 
system for you. All of the soap 
solution and clear rinse solu- 
tion feed through the center 
of the cylinder and through 
the garments. This patented 
construction eliminates the sol- 
vent’s by-passing the garments. 
This Glover-Kling method in- 
troduces moisture and solvent 
SIZES: Pere or petroleum: 35, 50 and 

75 Ibs. Petroleum only: 110 
lbs. Single-bath ; 5-lb. unit 
Single- or two-bath: 50-, 75- 
and 110-lb. units. 


> So ee 


CFLOVER 


into the clothing immediately 
to carry away dirt and grime 
with every turn of the cylinder. 
This method reduces spotting 
to an all-time low. The THRU- 
FLOW AIR-MATIC two-bath 
is served by a clear rinse, 
built-in, monel metal, tubular 
screen filter. There is virtually 
no interchange between soap 
solution and rinse solvent. For 
load after load, day after day, 
automatically cleaned and ex- 
tracted, no other system 
matches the trouble - free 
Glover - Kling THRU - FLOW 
AIR-MATIC. 

LEARN NOW how this great new 


machine can save you labor, solvent, 


time and space while turning out the 


finest quality dry cleaning. See your 


jobber or write Bill Glover, Inc., for 


full information today. 


INCORPORATED 
5204 Truman Road 
Kansas City 27, Mc 


SERVING THE WORLD WITH THE FINEST, 
MOST RELIABLE AUTOMATIC DRY CLEANING AND LAUNDERING EQUIPMENT 





MEWS from the allied trades 


Davies-Young Presents Award to Ramelli 


Yo ung Soap Co 
the Rudolph Ramelli 
of New Orleans with 

of distinction as 

-Young distributor 
est percentage of 
1960 
Ty Friedlander 


' 
les manager ot 


les in 


M 


BAXTER TABER 


Davies-Young presenting 
dolph Ramelli, Sr. (right, 
ter), president of 
Ramelli, with the 
Representatives of the 
Co. are present, 
Hos« h, Buc ke ye 
ind Jerry Guillot, sales 
wger of Ramelli, look on 


certificate 


while 


JAMES J. NELSEN 


P & H Appoints Nelsen and Taber 


Nelsen has 
neral iles 
“Tabe’ 


Baxter 


Ippoir 


entral 


head 


and 


B hr will 
Cleveland area 
western portion of the 
region. His headquar 
ters will be in Montpelier, Ohio 
George W. Wells will work in 
the Atlantic und =e tropolit in 
regions with 
New York City 


sales in the 
in the 


Eastern 


he rdqu irters in 


72 


Mr. Nelsen has 
gerial pos 
ele 
uta 


held mana- 
itions for several large 
ind commercial man- 
g firms. Mr. Taber has 
7 years experience in the 
] 


rroduction 


tron 


turin 


und sale Ss 


Packless Metal Hose Moves 


Me tal 


its 


Packless Hose, Inc., 
| is moved general offices 
ind manufacturing facilities to 
635 Hay St., York, Pa., from its 

location Mount 
_& #4 


previous 


Vernon 


in 


Flag Display 
Econ-O-Wash franchise hold- 


rece ived 


ers an American flag 
on the fourth of 
from the Small Equipment 

Division of American 
Machinery Industries. 


44 by 64-inch 


for display 
July 
Sales 
| vundry 
Along with the 


Ru- 
ceni- 


Rudolph 


Ramelli 
Bill 
representative, 
man- 


1 
on neavy 


flag 


a message otf 


paper stock went 
patriotic 
conviction. The message pointed 
to the small business man as a 
prime example of American 
freedom, and declared that 
patriotism should be displayed 
without shame 


sincere 


JOHN DAHLHEIMER 


Alf-Herman Names 
Dahiheimer 


John Dahlheimer has 
appointed division manager of 
the Alf-Herman Corporation, in 
charge of the sales of the new 
Star-Lite aluminum body. Mr. 
Dahlheimer, for the time being, 
will headquarter in Glenview, 
Ill 1 suburb of Chicago. He 
was associated with 
body manufacturing firms in the 
Midwest 


been 


formerly 


CECIL E. MILLER 


Caled Promotes Miller 


Cecil E. Miller has been pro- 
moted to vice-president of sales 
for Caled Products Co., Inc. 
Mr. Miller is widely known in 
the drycleaning industry. 


TH 


E 


Prosperity Expands 


With the purchase of Port- 
land Industries Corporation, 
The Prosperity Company, a di- 
vision of Ward Industries Cor- 
poration, has decided upon an 
important move of expansion. 
In the near future Prosperity 
will transfer production of 
complete line of equipment 
from its Syracuse plant to a 
500,000 square-foot Portland 
plant acquired in South Port- 
land, Me. Although the move 
not scheduled to be com- 
pleted until October, Prosperity 
has sold and leased back the 
Syracuse facilities to maintain 
regular production. 

Also in line with Prosperity 
expansion is the newly devel- 
oped House of Kleen, Prosper- 
ity’s retail laundry and dry- 
cleaning supermarket soon to 
open in metropolitan areas. The 
markets will feature coin-op 
drycleaning, coin-op laundry, 
Gold Crown Rapid Press, shirt 
finishing and complete profes- 
sional drycleaning facilities. 


is 


LESTER E. FRANCIS 


Francis Retires 


Lester E. Francis, director of 
advertising “for Emery Indus- 
tries, Inc., has retired. Mr. Fran- 
cis joined Emery in 1927. In 
1932, when the Sanitone Di- 
vision was formed, he became 
Emery’s first sales engineer, cov- 
ering the entire United States 
and Canada. In 1939, he be- 
came sales manager of the San- 
itone Division, and in 1943, 
when the firm formed an ad- 
vertising department, he was 
named head. Active in trade 
associations, Mr. Francis served 
on the board of the Laundry 
and Cleaners Allied Trades As- 

Continued on page 75 
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Quick 
loading 
speeds 

operation 


Aluminum 
finish, 
easily 


adds $$$ in 
New Business and 
Repeat Business 


Where there’s a feather pillow there’s a POTENTIAL PROFIT 

Many operators are ringing up an average $1.60 net profit for 

each pillow processed. Look at these Money-Making Features: 
Automatic 


timer 
boosts 
production 


Ozone light 
eliminates 
odor 


maintained 


Snap tick 
off and on 
for faster 
refilling 


Wide-sweep 
impellers 
revitalize 
feathers 


One step 
installation 
2 plug into 
Germicidal ; ae es 110-volt 
lamps reduce oe : > 5% outlet 
bacteria count : 
by as much 


as 99% Waste 


container 
for hygenic 
a Adjustable 
levelers 
adapt to 
F my @ Attach new ticking. any. floor 
our tep @ Empty old feathers into unit. 


@ Start automatic timer, and start revitalizing cycle. 


@ 
Operation @ Remove new tick containing buoyant, fresh-smelling, pure feathers 
... sew tick and PICK UP YOUR PROFIT. 


takes Tap this new field for the easiest way to INCREASED PROFITS. 


Pil-O-Bar units, ticking, feathers available from your dl a-“P Oe 
distributor supplier of high quality, money-making ‘equipment for 


less than the laundry and dry cleaning industry. 
e Pil-O-Bar requires only 7% square feet of floor space (5’' long by 114%’ 
4 minutes deep and 4’ high). Installed in seconds . . . adjust floor levelers .. . 
plug into a 110-volt outlet. Easy to operate ... so simple in fact, that 
it’s available for automatic coin-op installation (slightly higher). 
GROW with NID 


join in OCTOBER! WICHITA PRECISION TOOL Co., INC. 


450 NORTH SENECA * WICHITA. KANSAS 


AUGUST, 








5 FT. PORTABLE GARMENT RACK 

it « rywhere the KD Garment 
ttractive app 

rth for y 


arance for 
r plant 
-chrome up- 
baked black 
z and = «sturdy 


eked 


ena 


hipped kr 
Price ss $29.50 each 


ye} 


GLAMOR HANGER 


Beautiful, cole 


sm hangers 


»red heavy gauge solid alumi- 
GLAMOR HANGER is 


scratch resistant and the hook is protected 


by a plastic tip. Ideal for special promotions 


anniversaries, holidays, etc. Available in 
color-fast, anodized Gold, Copper, Silver 


Red, Blue Write 


Discounts on quantity orders 


and Green for prices 


KD BAG RACK 


Eliminate lost items, gain greater coun- 
ter output... promptly bag customers 
garments at your counter. KD BAG 
RACK is faster operating, easier to 
attach and remove tn. Bright nickel 
finish. 

Price $6.00 set 
Counter Bags available in cotton, nylon, 
matural and color. Durable quality, 
24” =x 28”, grommeted with drawstring. 


PORTABLE BAGGER 


This light weight bagger requires only ! 
sq. ft. of space and will hold up to 7 hangers 
locking device holds 
Foot 
release allows raised rod to drop instantly 


Triple action 
raised rod securely at desired height 
Attractively 


to a cushioned stop quietly 


finished in aluminum and light grey enamel. 


$20.85 each 


Price 








continued from page 6 


New Products 


steam-heated model Like 
gas-fired counterpart, it 
basket size of 28-inch diameter 
by 30-inch depth a dry- 
basket capacity of 25 
The dryer also features 
latch. The 

that the 
loor may be opene d und « losed 
th a minimum t effort 


pressure 


its 


Fur Machinery Booklet 
booklet, fulls 


ribes i line 


has a 
illus 
ft new 
with 
ichunery to 

cleaning 


Also 


sup 


weight 
pounds 
door 


State 


i magnet 
ianufacturer 
wi ind 
information: W. M 


In 
I ouisville ] 


itacturing Co 


1143 


Whirlpool Leasing Plan 


\ new leasing program for 
op RCA Whirlpool dry- 
ng units makes it possible 

units 
ap- 

ordered 
four or 


stomers to lease the 
36-month basis. It is 

le to drycleaners 
juantities of more. 
At the end of the leasing period 
date of 


iny such time 


three years trom 

ment Or at 
s the customer decide s 
the 


de posit 


to pur- 


ise the machines umount 


vf the initial will be 
Cc refunded 

ompact For more information: Whirl- 
pool Corporation, St 


M 


Dryer 


The ( m 


Jose ph, 





| KAR BAR 


Practical, low cost garment rack converts 
any car into a light delivery truck. Slips 
over coat hooks no tools needed. Adjust- 
able rubber stops keep hangers from sliding 
the 


liveries or when regular truck is down 


$3.95 each 


sideways. Just thing for special de- 





Price 


HAND SEALER KIT 


Fast, economical, permanent sealing of poly- 
ethylene or other thermo-plastic films. 
Makes special size bags out of regular gar- 
ment poly or pliofilm. Cuts packaging labor 
and improves appearance—avoids unsightly 
folding, stapling and taping. Kit includes — 
Hand Sealer, Bar to guide sealer direction, 
Mounting bracket and tube of DOW 
“SLIPICONE” releasing agent. 


Price. ----$29.95 


THREAD RACK 


32 spool capacity thread rack holds all 
standard spools and bobbins. Each spool is 
directly and instantly available. Heavy, 
rigid welded wire construction and bright 
nickel plate guarantee long life and attrac- 
tive appearance. Flat design saves on scarce 
working area. For bench, wall, table edge 
mounting... or mount on board for 
portability 





Price Reduced to $5.95 
ASK YOUR SUPPLIER ABOUT KD... 
KD Numbering Outfits 


Identification Tags and 
Systems 


Brass Tags and Rings 
Rack Dividers 
Pin Straighteners 


Flag Markers Pin Set Transports 


THE 


KEYES-DAVIS/ 


COMPANY 


79 14th St., Battle Creek, Michigan 








model. It eliminates the need 
for coin chutes and coin meters. 
The unit is 51 inches high, 16 
inches wide, 16 inches deep, 
and operates on 1-115-volt AC 
outlet; it weighs 160 pounds. 

For more information: Tem- 
co Industrial Div. of Ling Tem- 
co Electronics, Inc., P. O. Box 
6191, Dallas 22, Tex 


Two-Way Radio Bulletin 
General Electric has pub- 
lished a new bulletin, ECR 792, 
describing the use of two-way 
radio in businesses where quick 
speedy service 
ire important. The bulletin, 
titled Profit,” sug- 
gests means of reducing operat- 


de liveries ind 


Operation 
ing costs with instant communi- 
cation 

For a copy write 
General Electric Products 
partment, P. O. Box 
Lyn hburg, Va 


Section P, 
De- 
4197 


, 


>. &. S 
Wncnsmale 
3 
= 


Large Capacity Coin-Op 


The Speed Queen Double 
Loader large-capacity coin-op 
washer measures 30 _ inches 
wide. Height to work surface is 
36 inches and the depth is 28% 
inches. The Model 250 Double 
Loader has an enamel cabinet, 
white porcelain enamel top, a 
level control, 
hot, or cold 

temperatures, and 


Central Control System 


Temco-matic, a central con- 
trol system for drycleaning and 
laundry can permit 
the coin activation of 42 to 78 
the 


coin-ops, pressure water 


choice of warm 


machines depending on wash water 








YOUR REQUEST 


for further information will get 
quickest and most complete 
attention as a worthwhile in 
quiry when it’s written on your 
letterhead. Be sure to mention 
THE NATIONAL CLEANER 





i safety front door lock and 

door switch 
For more information Speed 

ot McGraw 


Ripon, Wis 


Queen, Division 


Edison (¢ ompany 


Coin-Op Drycleaning Pump 


centrifugal 
drycleaning 
a heavy duty 4% hp. 
The open 
impeller is said to be 
larly safe 
ing per 


A self-priming 
pump tor 


units uses 


coin-op 
motor all-cast-iron 
particu- 
and efficient in pump- 
The design 
pact to meet space requirements 
drycleaning units 


is com- 
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Floor Machine Company, 
Muskegon 


Clay Ave., 


CHECK VALVE AND SIPHON HOSE 


28 inches wide 


a flexible 
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Corpor i- 


Wis 


ing Equipment 


pick-up attach- 
‘larke models 610 
-dry vacuum clean- 
(photo), 
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attach- 
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information: 


NEW 
IMPROVED 
SPRAY 
SPOTTING 
GUN 


With Chemical 
Control Valve 
Knob. 


Only $13.95 


Designed for both pre-spotting and spray spotting, this new moisture 


control gun operates on air or steam. Adaptable to any spotting board. 


Pre-heats 


spotting solution for double cleaning power. 


Check valve 


keeps gun primed for fast action. Use for regular spotting or as a pre- 


spotter. Ideal for sizing and water proofing. 


Adapter and Brush. .$2.25 


Replacement Brush 1 


Deluxe Water Spray Gun Only $8.50 


All brass, nickel plated, non-corrosive, 
trouble-free design 
Attaches direct to water 


proved no-drip spray. Simple, 
and construction. 
or steam condenser. 
pension spring, only $2.25 


Expansion 
CAR 
RACK 
Only $6.95 


Full 6” 





~—- 


with im- 


line 


Replacement hose with sus- 


— wince STOP 


= 


expansion to fit any car width. No springs 


to weaken or break. Supports any normal load. 


Protects upholstery. 
trips . 


AUGUST 


Ideal for automobile vacation 
. saves pressing, pays for itself. 


%” x 5/16”. .$1.70 
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J. J. GARVEY 


Procter & Gamble 
Names Garvey 


J. J. Garvey has been named 
Southern zone manager in the 
bulk soap sales department of 
Procter & Gamble Distributing 
Company. Mr. Garvey has been 


ECONOMY 


HANGING SCALE 


ideal 
weight. 


Scale for selling 


continued from page 72 
iated with Procter & Gam 
for the He 
headquarter in Atlanta, Ga 


asso 
ble 


will 


past seven years 


Smith Opens New Plant 


\ O. Smith International 
S.A. has officially dedicated and 
opened a new 14,000 square 
foot plant in Stratford, Ontario 
AOSSA of the 
A. O 


is a subsidiary 


Smith ¢ 


has been 


orporation. 

It announced that 
operations at this time will 
center on the company’s Burkay 
commercial water heater for 
coin-ops, hospitals and other in- 
stitutions. 


Promotions at White 


Roy H. Sjoberg been 
appointed general manager of 
the Montpelier Division of The 
White Motor Company. Mr. 
Sjoberg, who joined White 
earlier this year as general sales 
manager of the Montpelier Di- 
has held executive 
tions with various motor 
electrical firms 

John Rundell was promoted 
of the 


has 


posi- 
and 


vision, 


to operations manager 


STANDARD 
SCALE BASKET 


16” x 18” x 32” heavy 
gauge steel wire basket with 
removable plastic liner. Ca- 
pacity 60 Ibs, Steel carriage 
with 3” ball bearing casters. 
Weight figures are refiected 
in magnifying mirror and 
plainly visible without stoop- 


# 


* 


service by 
Heavy gauge metal basket. 


Attractive scale graduated to pounds 


and half pounds. 
of Weights and Measures. 
up to 100 Ibs. 

Scale and basket as shown 


Approved by Dept. 
Capacity 


$45.00 


With stand add 
PU GE sesceeescane 
Basket alone 


Send for 1961 Catalog. 


Sold by Drycleaning & Laundry Jobbers 
Throughout the World. 


NEWHOUSE SPECIALTY CO. INC, 3827 San Fernando Road, Glendale 4, Calif. 
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Are you in hot water 


Zc» 


because the water you use 


Q£T9 700 HOT! 
00978 TOO MUCH MONEY! 


A VIC WATER-TEMPERATURE 
REGULATING VALVE WILL SOLVE 
THAT PROBLEM... 


by keeping water at exactly 
the right temperature 


, AUTOMATICALLY 
Under $50 Complcte 


a 
: a 


VIC MANUFACTURING COMPANY 


1313 Hawthorne Avenue * Mirneapolis 3, Minn. 








PUT IT 


on the Record 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay. 


NO. 39 DRYCLEANERS RECORD FORM 


Provides space for recording this necessary in- 
formation with minimum effort. Whether your 
plant is large or small, whether you prefer a 
bound volume or loose-leaf type, your needs 
will be answered by one of these three editions: 


No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 
duck with leather covers 
No. 39 Junior Recorp Boox—48 Pages 
(1,200 entries). Board covers, marbleized 
binding 


Loose LEAF SHEETs: 
ALL PRICES 250 


PREPAID 500 
1000 


THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, N.Y. 








Montpelier Division. Mr. Run- 
dell joined Montpelier 14 years 
ago. He will coordinate and 
manufacturing and 
sales operations under Mr. Sjo- 


be rg 


supervise 


Mimi Wins Seal 


Mimi, a sizing spray devel- 
oped by Products, has 
been awarded the Good House- 
keeping Seal of Approval. In- 
troduced six months ago, the 
spray has met great sales suc- 


Crisp 


cess, it Is re ported 


JACK CLARK 


Amsco’s New Appointments 


Recent appointments have 
been made by American Min- 
eral Spirits Co. J. T. Hosse has 
been appointed to represent 
Amsco in Nashville, Tenn. Mor- 
ris Clyde will represent the firm 
in Louisiana and southern Mis- 
Hoyd K. Wooten is 
now representing the solvent 
company in Alabama and the 
adjoining portion of Florida. In 
New England, Nicholas J. Ma- 
selli will represent metropolitan 
Provide nce 


sissippi 


GEORGE A. STUMP 


Martin Appoints Stump and Clark 


Martin Equipment Sales has 
uppointed George A. Stump as 
issistant division manager. Mr. 
been with Martin 
for the past nine years. He will 
actively work with Martin sales 
dealers to further develop the 
sales of franchised Martinizing 


Stump has 


drycleaning stores 


Jack Clark has been named 
the first of three field supervis- 
ors for Martin. He was formerly 
administrative assistant for the 
firm, and has been with Martin 
since 1953. Mr. Clark will, for 
the first time, take to the fran- 
chisee a direct home office con- 
tact 


Manitowoc Distributor Meeting 


About 5 
chinery 
Manitowoc 


drycleaning ma- 
distributors of the 

Engineering Corp. 
gathered recently for a distribu- 
tor meeting in Manitowoc, Wis 
They saw and discussed new 
equipment developed by the 
two related companies, Manito- 
woc Engineering Corp. and 
Manitowoc Equipment Works. A 
self-service system was shown. 


THE 


examining the new 
Fashion Care drycleaning unit 
are (left to right): James Levy, 
factory representative; R. Lee, 
Globe Laundry & Dry Cleaning, 
Inc.; Gene Baum, factory rep- 
resentative; Birnam Walker, 
Normington’s Laundry & Dry 
Cleaning, Inc.; and Walter Kap- 
pelman, Cool City Cleaners, 
Two Rivers. 


Shown 
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ED RUBIN 


GEORGE JESSEN, JR. 


New Appointments Announced at Railex 


The Railex Corp. has pro- 
moted Ed Rubin to national 
sales manager for the company’s 
conveyor line. He was formerly 
Eastern sales manager, and has 
had 21 years experience in the 
drycleaning and laundry 
dustry. Mr. Rubin has 
with Railex since 1954. 


in- 
be en 


Clayton Names Condon 


James L. Condon has been 
appointed district manager for 
the Steam Generator Division 
of the Clayton Mfg. Co. in 
eastern Pennsylvania, Maryland 
and Delaware. 

Mr. formerly 
with a steam equipment firm in 
the East, and previously associ- 
ated with his father, James A. 
Condon & Sons, Inc. 


Condon was 


George Jessen, Jr., has been 
appointed technical coordinator 
for Railex’s enlarged technical 
sales staff. Mr. Jessen is a vet- 
eran of 25 years in the dry- 
cleaning and laundry industry 
During this time he has been 
associated with three nationally 
known equipment firms. 


Thompson-Hayward 
Acquires Apex 


Thompson-Hayward Chemi- 
cal Company has purchased the 
Apex Company of Memphis, 
Tenn. Harry Bridges and E. B. 
O'Neill, formerly with Apex, 
have joined Thompson-Hay- 
ward as representatives, with 
headquarters in Memphis. 
Frank Bouldin is branch man- 
ager. 


PEOPLE AND PLAGLES 


north central 


Chris M. Schuh has opened a 
new drycleaning concern at 
4213 Irving Park Rd., Chicago, 
Ill. 


A cement block addition is be- 
ing constructed at Mercury 
Cleaners, owned by Roy Hil- 
bert, in Plain City, Ohio. It will 
house coin-operated dryclean- 
ing and i equipment. 


Jupiter Cleaners has_ taken 
space in the recently opened 
Palatine Plaza Shopping Cen- 
ter, Mount Prospect, Ill 


A coin-operated drycleaning es- 
tablishment has been opened at 
3910 Touhy, Lincolnwood, IIl., 
by Harry B. Davidson. 


One Hour Martinizing Cleaners 
has been opened at 1001 E. 
Eldorado, Decatur, Ill., by Ver- 
non Warner. 


Mr. and Mrs. Maurice Oman, 
proprietors of Ironton (Minn. ) 
Cleaners, have purchased 
Schoch Cleaners in Crosby. Mr. 
Oman plans extensive remodel- 
ing 


Lyle Christensen is now the 
sole owner of ABC Drive-In 
Cleaners, Marshall, Minn., hav- 


ing purchased M. C. Stanwood’s | 


interest. 


Oak Park (Ill.) Cleaners has 
announced the opening of its 
seventh branch, at 6549 Roose- 
velt. 


Coin-operated drycleaning and 
laundry equipment is featured 
at Laundry and Cleaning Vill- 
age, opened recently by Everett 
Engebretson at 720 Superior, 
Webster City, Iowa. 


A storage vault has been added 


at Ridge Road Cleaners, 18143 | 


Greenwood Ave., Lansing, IIl., 
owned by E. C. Berwanger. 


WARNING! 


Don't buy cheap today— 


You'll be sorry tomorrow. 
U. S. Model 
718-2 


Blind Stitch Machine 


Is a Special Model built 
EXCLUSIVELY FOR YOU 
FOR ALL ALTERATIONS 
on ALL Materials 

HEMS 

Dresses 

Skirts 

Coat Bottoms 

Linings 

Sleeves 

Cuffs 

Etc., etc., etc. 


Write for 
New Brochure 


Service centers in all principal cities 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N. Y. LAck. 4-9144 








IMPROVE 
CUSTOMER 
RELATIONSHIP 


Use 
MOCO 
DYE PADS nvidual Pads 


For spot-dyeing chafed, $1.95 each 
color-gone and discolored areas 


Here's a must for every plant to cut costs, reduce claims and keep 
satisfied customers. Moco Dye Pads give a permanent dye to worn, 
chafed or bare areas — pressing sets color permanently, will not 
come out in future cleanings. Complete set of 15 colors, each pad 
individually packed in glass jar — entire set in sturdy wooden case. 
One set lasts for years, replace individual pads when necessary. 


15 STANDARD SHADES 


Red 
Pink 
Orange 


Nome 
$215° per set 


Black 
Gray 
Brown 


Yellow 
Light Green 
Green 


Light Brown Light Blue 


Viclet Medium Blue 
Wine Dark Blue 


MOCO Dye Pads are available from your distributor 


PACKAGE CHEMICAL CO., INC. 


218 W. First St., Boston 27, Mass. 
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Mitchel 


( huck Peterson has installed 
Ch 


Louis 


ut at 


Sherman 
| I r 


ick 


operator 
Or 
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ot 


19. 


Oo. 


Cincinnati 


Mi: urtha Mast has purchased Big 
Y Cleaners Medford Ore 


Ken Hardy 


has taken over 
Rainier ( Ore 


Mrs Adam 


. T. Hov 
nent ot 


trom 


Bill Eaton has purchased Wise 
( le iners rhree Forks Mont.., 
Mr. and Mrs. Lyle Wise 
iton formerly owned a 
plant in Columbus 


trom 
Mr. f 


irvcleaning 


16 
it 


Main 


in 


Plans for construction of a 
by 30-foot fireproof building 
Marion Cleaners 12519 
St Tigard, Ore were 


nounced recently 


John Popp has purchased Swift 
Cleaners, Portland, Ore., from 
Lou Beauchman 


Clyde Ramsey 
coin-operated 
laundry 
ford, Ore 


has opened a 
drycleaning and 
establishment in Med- 


Fred Houck has purchased Sun 
rise Cleaners, Cottage Grove 
Ore. Mr. Houck formerly op 
erated Modern Cleaners in Eu 


vene 


Roy Koch of 
in Beaverton 
ypened 


Cook’s Cleaners 
Ore recently 


call office 


1 new 


Dean McDermett is the new 

wner of Valet Cleaners, Salem 
Ore formerly by 
Daryl Donaldson 


oper ited 


southeast 


All Cleen has been opened at 
253 Bee Ridge Rd., Sarasota, 
ywned by Mrs 


offers both 


gular dry- 


firm 
Peet 
1 


operated and re 


rson 


y service 


Etheridge Cleaners and 


Laun- 


BEST 
BUY! 


*REMA.- 


Dri-Vac 


~ 


~~ = 


1. 
2. 


Save Steam and Fuel 


AIR VACUUM SYSTEMS 


Improve and Speed Finishing 


3. Increase Press Capacity for Boilers 


4. 
Performance 


Precision Engineered — trouble-free 


REMA CORPORATION * Norwalk, Conn. 


dry, Greenville, Miss., has ex- 
panded its facilities and now 
offers complete laundry service 
The firm owned by Robert 
Etheridg: 


1S 


Stewart Hodges has announced 
the opening of Laundry and 
Dry Cleaning Village, Lenoir, 
N. C., which features coin-op- 
erated equipment. Mr. Hodges 
has drycleaning plants in Gran- 
ills, Whitnel, West Jeffer- 


son and Lenoir. 


ite 


William 
ch ise d Stewart 
Spring Rd., Waynesboro, Va., 
from the estate of J. P. Moyer 
Mr. Stewart had operated the 
business from 1946 until 1959 
sold it to Mr. Moyer 


A. Stewart has pur- 


Cleaners, 319 


when he 


Fashion Cleaners and Launder- 
ers has been established at 1521 
N. Pleasantburg Dr., Greenville, 
.. W. P. (Will) Mul- 


drow 


by 


University Dry Cleaning Works, 
Emmet St. and Ivy Rd., Char- 
lottesville Va owned by 
brothers William S. and Foun- 
tain A. Eddins, Jr., has 
closed after more than 30 years 
it the same 


been 
site 


A storage vault has been add- 
ed at City Dry Cleaners & 
Laundry, Inc., 2160 N. W. First 
Court, Miami, Fla., by I. Hers- 
kowitz 


French Cleaners, 1033 Pass 
Rd., Handsboro, Miss., operat- 
ed by Hazel French, has added 
1 storage vault 


Smith 
Jac kson 
S. C., from Le 


Jackson has purchased 
Cleaners, Batesburg, 
land Jackson. 


One Hour Martinizing Cleaners 
has been opened at 1404 Ben- 
ning Rd., Columbus, Ga., by 
Tyrus Adams 


southwest 


A business license has been is- 
sued { nique Cleaners, 7; E 
Amerige Ave., Fullerton, Calif. 


TH 


E 


Lewis Cleaners, formerly at 
7909 Beverly Blvd., Los Ange- 
Calif., is now in a new lo- 
cation at 7763 Beverly Blvd. 
The firm is operated by John 
O Lewis. 


les, 


Zellers Cleaners, 110 
St., and Peter Pan Cleaners, 
1470 Mendocino Ave., Santa 
Rosa, Calif., have been merged, 
and will be operated as Zellers- 
Peter-Pan Dry Cleaners. The 
Zellers plant will close and 
Peter Pan will be remodeled 
to accommodate the equipment 
from both plants. Under the 
new setup, Harry Pappas of 
Peter Pan is general manager, 
and Walter Goree of Zellers 
plant manager. Mr. Pappas is 
sergeant-at-arms of the Califor- 
nia Drycleaners Association. 


Fourth 


Coin-operated  drycleaning 
equipment has been installed 
at Frontier Cleaners, 4123 N. 
5lst Ave., Phoenix, Ariz., oper- 
ated by Mr. and Mrs. Ed Ivy. 


Purchase of North Tahoe Dry 
Cleaners, Kings Beach, Nev., 
from James D. Chastin has been 
announced by Leonard Davey. 


and 
to 
en 


Cleaners 
been mov ed 
on James 


McCafferty’s 
Laundry has 
new quarters 
Shafter, Calif. 


Aldredge Cleaners, operated by 
Harry Aldredge and his father, 
Edwin, constructing a new 
drive-in plant on Titus, Gilmer 
Tex. 


1S 


The official opening of C — a- 
rama, 2420 Eighth Ave., Gree- 
ley, Colo., was held recently by 
Marsh and Eunice Anderson. 
The establishment features 
coin-operated drycleaning and 
laundry equipment. 


Ed Callan has purchased a coin- 
operated drycleaning establish- 
ment in Loveland, Colo. 


Helen, Ned and Michael Gay- 
lord have opened a _ coin-op- 
erated drycleaning and laundry 
establishment at 18148 Sher- 
man Way, Reseda, Calif. 
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Are You Turning Away Half Your Business Potential! 


RELIABLE 


DRY STORAGE « COLD STORAGE 
PACKAGE UNITS 


Assure 100° profit return * Give you the edge on your 


stiffest competitors * Adaptable 


RELIABLE MACHINE WORKS, INC. 


231 EAGLE ST.,BROOKLYN 22,N.Y 


for every plant owner 


Lougheed, Ha 
and Mrs. Alf 
ire the proprietors 


Joe and Bessie Toy have pur- Crescent and 
Trinity ney, B. C. Mr 
Mielty 


chased and will reopen 
Weave rville, ( lif. 


| 
Cleaners 


4 coin-operated § drycleaning 
ind laundry service, callec 
Laundry and Dry Cleaning Vill- 
ige, has been opened at 24th 
St. and 26th Ave., S. W., Cal 
gary, Alta 


Canada 


Ray Aisbee of Cameo Cleaners, 
Cranbrook, B. C 
sued a license tor 
i drycleaning 


Park Ave 


has been 1S 
operation ol 
Deer Bonnyville, 
completed in 


a storage vault 


Model Cleaners, 
Alta recently 
stallation of 


pl int on 


An open house was held recent- 
lv for the new Midtown Clean- 
ers & Shirt Launderers, King 
St., W Prescott, Ont. Enid 
Latimer and Mary Pritchard are 
the owners 


A spark from a workman’s torch 
have been the cause of a 
fire that swept through Esquire 
Cleaners, 118 O'Connor St 
Ottawa, Ont 


may 


A new store front has been in- A business license has been is- 

stalled at Wiarton (Ont.) Dry sued H. Bouwman for operation 

Cleaners on Main St of a drycleaning plant at 82 
Norfolk St., Guelph, Ont. 


Perth’s Ltd. has opened a coin- 
operated drycleaning and laun 
dry center at the Regent Park 
Shopping Plaza lranscona 
Man 


Construction is under way on a 
building for Denny's Dry 
Cleaning, New Liskeard, Ont 


new 


New equipment has been in- 
stalled at Naskup (B. C.) Dry 


Cleaners and Laundry 


OBITUARIES 


Arthur Bymel, 71, 
ing establishment in Chicago, Illinois, died recently. M1 
Bymel had been in the industry for fifty-five years. He was 
a past master of Apollo Masonic Lodge, 642. Surv iving Is his 
wite 


Crescent Cleaners is now locat- 
d in its new drive-in at Royal 


retired owner of a drycleaning and dye- 


William H. Driscoll, 76, founder of Standard Dry Cleaning 
Company, Corning, New York, died after being in ill health 
for several Mr. Driscoll was a member of the 
Knights of Columbus and the Corning Lodge of Elks. Sur- 
viving are two sons, Robert and Adrian, who are the present 
operators of the firm, and three daughters. 


months. 


Glenn Arthur Grier, 58, owner of a drycleaning establish 
ment in Vallejo, California, died after 
Grier is survived by his wife and daughte1 


a long illness. Mr. 


Philip Rosenthal 68, owner of Reliable Cleaners, Upper 
Montclair, New Jersey, died recently following a short ill- 


SS 





TRIPL-SAFE GRID PLATE .. Pert. tiner 
Masters ANY Fabric = aaeed eatin 
The Grid Plate 

that CAN'T 

make a mistake 


Ot ed 


L. BEHRSTOCK CO. 





under 46” 
over 46” 
mushroom 
from your jobber 


$29.75 
$38.75 
$21.75 














WITH BUILT-IN @d 


1708 S. STATE ST. CHICAGO 16, 11. STEAM FILTER 





ness. Mr 


country in 


to this 
War I. Sur- 


Rosenthal was born in Latvia and came 
1906 World 


viving are his wife and three daughters. 


He was a veteran of 


George Frederick Grieb, 57, owner of Roberts Dry Cleaning 
Company, Jenkintown, Pennsylvania, died in a hospital r¢ 
cently. He is survived by his wife and two sons 

Anthony J. Sturm, 55, owner of Choice Cleaners, Downey, 
California, died recently 
New York State, Mr 


is survived by 


following a brief illness. Born in 
Sturm came to California in 1937. He 
his wife, Eva, manager of the drvcleaning 


establishment, and two daughters 
Barton Weiner, 42. owner of Fanshawe Cleaning and Dye- 
Philadelphia, Pennsylvania, died recently. Mr 
Weiner is survived by his wife 


ing Company 


mother and two sons 


annual CONWENTTIONS 


August 11, 12 and 13—Georgia Laundry & Cleaners Asso- 
ciation, Atlanta Biltmore Hotel, Atlanta 


August 11, 12 and 13—National Institute of Drycleaning 
Alumni Society, Back Home Day, Sheraton Park Hotel, 
Washington, D, C 


September 14, 15 and 16—Dry Cleaners and Launderers 
Institute (Ontario), Muskoka Sands Inn, Gravenhurst 


September 21, 22, 23 and 24—New York State Launderers 
& Cleaners Association, Inc., Saranac Inn, Saranac Lake 


September 29, 30 and October 1—Laundry and Cleaners 
Allied Trades Exhibit, Cleveland Auditorium, Cleve 
land, Ohio. 


October 10, 11, 12, 13, 14 and 15—Laundry and Cleaners 
Allied Trades Association, Stardust Hotel, Las Vegas, 
Nevada. 


4 and 5—Ohio Drvcleaners 
tionwide Inn, Columbus 


November 3, Association, Na 


November 10, 11 and 12—Oregon State Drycleaners Asso- 
ciation, Portland. 


November 17, 18 and 19—Illinois State Drycleaners Asso- 
ciation, Hotel Sherman, Chicago. 


December 2 and 3—Wisconsin & Upper Michigan Dry- 
Institute, Inc., Pfister Hotel, Milwaukee. 


cleaning 





NAVIONAL MOARITEY PLAGE 


Where buyers and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ a word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.50 (new or repeat). 
Help Wanted and Situations Wanted ads 10¢ a word for first inser 
tion, 8¢ a word for each subsequent, consecutive insertion for same ad. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a word for subsequent, consecutive insertion. Minimum 
$1.50 (new or repeat). 

Add five words if answers are to come to a box number to be for- 


charge— 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. 
commissionable 


Classified advertising is not 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








Interesting Opportunity 
for 
Active, Creative Mind 


Need man acquainted with drycleaning/laundry 
industries for continuous market studies. Must 
have ability to gather information through both 
research and field interviews, to detect and follow 
industry trends, and to write frequent, concise 
and authoritative reports. NID or AIL graduate 
preferred, but not necessary. Located in Chicago 
area. Monthly travel no more than five nights 
away from home. All travel expenses paid. 


Compensation increases with proven ability to as- 
sume more area responsibility. Opportunity for 
advancement with fast growing division of large 
national firm. We give pre-hiring aptitude and 
psychological tests. 


Please submit full information on experience, 
training, other qualifications, references, with 
initial application. Replies held in strict confi- 
dence. Our staff knows of this advertisement. 


Reply Box 9481, 
THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, N. Y. 











ATTENTION MANUFACTURERS 
REPRESENTATIVES & JOBBERS 


Supplement your income and give additional service 
to your customers by selling subscriptions to THE 
NATIONAL CLEANER and THE LAUNDRY JOURNAL. 


For details write to: 


Circulation Dept., THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, New York 











HELP WANTED (Cont'd) 


Capable couple with some capital to operate successful drycleaning busi- 
ness in Lake Michigan industrial resort town. Potential unlimited. AD- 
DRESS: Box 9471, THE NATIONAL CLEANER. 7 








We have an opening for a spotter and drycleaner for synthetic plant, 
automatic equipment. Salary up to $6,000 for first year for good steady 
If you are a willing worker and have experience we will help to 
relocate you. Enterprise Mill Soap Works, 2229 N. 12th Street, Philadel- 
phia 33, Pa. 9484-7 


man 


We need good reliable salesmen calling on the trade to sell established 
newspaper advertising program. 50°, commission. Exclusive territories. 
State experience and give references. Replies held in strict confidence. 
ADDRESS: Box 9486, THE NATIONAL CLEANER. 7 


MANAGER for leading, well equipped drycleaning and shirt laundry 
plant, HELSINKI, FINLAND. Training and experience to match solid 
character and managerial abilities. Must know Finnish, preferably also 
Swedish, to succeed. Wonderful opportunity for Finnish immigrant. 
State pertinent circumstances and desiderata. ADDRESS: Box 9494, 
THE NATIONAL CLEANER. 7 


WORKING MANAGER FOR PACKAGE PLANT. CAPABLE PERSON IN 

ALL PHASES. SUBMIT COMPLETE RESUME AND PICTURE TO: ONE 

HOUR MARTINIZING, 1012 CHAPEL STREET, NEW HAVEN, CONN. 
9495-7 











HELP WANTED 





Machinery and building maintenance superintendent. Also assistant pro- 
duction superintendent with sufficient initiative and potential to justify 
becoming top man later. First-class retail laundry drycleaning organiza- 
tion central Connecticut, operating routes, drive-ins, and coin-ops. 
M E degree desirable for engineer's position. State the reasons you think 
qualify you for one or the other position, and desired salary. ADDRESS: 
Box 9438. NATIONAL CLEANER. 7 


80 


SITUATIONS WANTED 


Manager's position wanted—small to medium sized plant, run down 
plant preferred. Transportation must be paid. Highest character. Sober, 
family man. 23 years experience, will tryout six months if desired 


ADDRESS: Box 9456, THE NATIONAL CLEANER. 5 


MARTINIZING PLANT MANAGER. SEEKING WORTHWHILE OPPOR- 
TUNITY AND FUTURE WITH PACKAGE PLANT CHAIN. WOULD CON- 
SIDER RELOCATION. ADDRESS: Box 9496, THE NATIONAL CLEANER. -5 








THE NATIONAL CLEANER 











SALESMEN - DISTRIBUTORS WANTED 


DRYCLEANING EQUIPMENT SALESMAN 22 NEEDED IMMEDIATELY: 
carreer opportunity with one of the world’s leading manufacturers of dry- 
cleaning machinery. Top income producing territories open. Send resume 
to AMERICAN PERMAC, INC. 1569 Merrick Rd., Merrick, L. I., N. Y. 

9457-14 





PANTEX—THE ONLY COMPLETE LINE OF DRYCLEANING AND LAUN- 
DRY EQUIPMENT SOLD DIRECT NEEDS TOP FLIGHT SALESMEN., Salary 
and expenses plus commission, Fringe benefits. Choice territories open. 
Direct selling and plant experience ideal background. Write or call 
collect M. Gary Sheppard, 521 Roosevelt Boulevard, Pawtucket, R. L., 
PA 2-7500. 9500-14 





Are you capable of making $12,000-$20,000 per year? Old-established 
manufacturer has choice territories open east of the Mississippi. Must be 
thoroughly experienced with shirt finishing and shirt packaging. Answer 
must contain complete resume and photo. ADDRESS: Box 9502, THE 
NATIONAL CLEANER. -14 








CLEANING PLANTS FOR SALE 


Top-quality solvent plant in excellent condition. Doing $70,000 plus 
annually over counter. One location since 1925. Give good lease. Price 
$60,000, with one-quarter cash. Ideal Cleaners, 300 East Arrow Highway, 
Upland, California. 9476-2 








Florida, Cocoa-Cape Canaveral, petroleum plant, modern and fully 
equipped. Grossed $60,000 last year. $32,000 with one-half cash and 
terms. Health forcing sale. ADDRESS: Box 9477, THE NATIONAL 
CLEANER. -2 


For sale: Petroleum plant Eastern Montana doing nice business. Ideal 
for couple. Price $7,500. ADDRESS: Box 9478, THE NATIONAL CLEANER. 

-2 
For sale or lease modern perc plant in Springfield, Illinois. Doing quality 
work and good business. Family man preferred, must be sober. Reason 
for selling or leasing have other business. Contact Mr. Bill McCarty, 
P. O. Box 602, Springfield, Illinois. 9480-2 


Northern Arizona: complete solvent plant netting $1000 per month. Gross 
for 1960 $28,000. Priced only $14,000, one-half down, balance on terms, 
or $13,500 cash. Ideal location. Wonderful year-round climate. A top 
money maker opportunity for man and wife. Other interests. ADDRESS: 
Box 9458, THE NATIONAL CLEANER. -2 


Solvent Plant, established 1923. Fastest growing city in the Southeast. 
Grossing near $50,000—adjacent to the best residential section, and 
service installations. Owner wishes to retire. ADDRESS: Box 9487, TH 
NATIONAL CLEANER. -2 




















For sale: Complete synthetic drycleaning plant on main street. Priced 
$12,800. Details on request. Edward Saba, 56 Bennington Street, Law- 
rence, Massachusetts. 9482-2 





Southern New York State: Sacrifice complete cleaning plant, including 
real estate and new truck. Average gross $20,000 for five years. Require 
$5,000 cash, balance on easy terms. Other interest. ADDRESS: Box 9483, 
THE NATIONAL CLEANER. -2 


For Sale: Well equipped Solvent plant in Central Illinois. Gross sales 
first half of 1961—$43,000. Price $21,000. Write to: Box 9490, THE NA- 
TIONAL CLEANER. -2 
FLORIDA, ORLANDO AREA—fastest growing in U. S. A.—modern fully- 
equipped solvent drive-in plant—heart attack necessitates selling— 
property may be bought or leased. ADDRESS: Box 9491, THE NATIONAL 
CLEANER. -2 
For Sale—Petroleum drycleaning plant and shirt laundry. Located in 
one of Western Wyoming's fastest growing cities. Ideal for man and 
wife. Price $25,000—$5,000 down. ADDRESS: Box 9492, THE NATIONAL 
CLEANER. -2 
Small Hoffman plant and Frigidaire Coin Laundry. Priced reasonable— 
terms. Fort Pierce Cleaners, 749 N. 4th Street, Fort Pierce, Florida. 

9493-2 




















WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 











SEWING ROOM SUPPLIES 


STICKY ZIPPERS? A drop cf ZIPOLA makes the stickiest zipper like new. 
No need to coat the zipper track, just a drop or two down the zipper 
slide. Easy for your inspectors. Makes happy customers. Write for trial 
size 2 ounce bottle, dropper attached, to High Chemical Co., Dept. 10, 
1760 N. Howard St., Philadelphia 22, Penna. Enclose $1.00 9489-42 
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solvent 


Redefined in 

THE CARE 

AND HANDLING OF 
DRYCLEANING SOLVENTS 


This manual, written by the authoritative 
Art Schuelke, is a MUST for anyone in the 
drycleaning field. Read how to keep sol- 
vents fresh, use proper controls and keep 
your system clean while cutting costs and 
building profits. 


Care and Handling of Drycleaning Sol- 
vents discusses in depth such problems 
and their answers as: 


@ Proper Maintenance, Controls Can 
Add to Your Mileage and Quality 


@ Maintenance Suggestions for the Pe- 
troleum Plant 


@ Maintenance Suggestions for the Syn- 
thetic Solvent Plant 


Since a major supply cost for the drycleaner is the 
solvent used in his plant—getting the best results 
from your solvent PLUS efficient operation without 
loss of quality—should be one of your BIGGEST con- 
cerns. 


Act now. Fill out the coupon below 
to get your ready-reference manual. 


$1 per copy 


NATIONAL CLEANER 
466 Lexington Ave. N. Y.17,N. Y. 


Please send copies at $1 each of THE CARE 
AND HANDLING OF DRYCLEANING SOLVENTS for which 
| am enclosing my check or money order. 


Name Title 
Company 
Street 


City State 

















MACHINERY FOR SALE 


SUEDE, LEATHER AND FUR SERVICE 





Two-r 2 AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma 

en Eyck St., Brooklyn 6, N. Y 8310-4 
AMERICAN MASTER CASCADE double er 


partment fy i nders, m r-drive 
partme wo door cyli rs, i 


n Monel metal 
CUMMINGS- 
Machinery Co., 5 er yck St., B klyn 6, N. Y 


« 


42 x 84” 
LANDAU Lau 
extractor 
finance. Total cost 
with small 
na. NA 5 


»mplete wilh 


tting board, boiler returr 
| for someone to get 
; Inc., Ports- 
9465-4 


2 x 84” Ameri- 
) up; 48 O.T 
pe. All prices 
Springheid 
9479-4 


WILLIAMS will pay ig t prices I mplete drycleaning plants 
ALSO have available plete ne of new and up-to-date rebuilt dry- 
1 equipment. WRITE, WIRE or CALL for your machine 

ices! WILLIAMS Laundry Machinery ‘ 37-37 9th St., 


Y. STillwe 


ry need 
6-6666 


I oe Machines, approximately ear i, in excel- 
lent condition, reasonably pr i. Act immediately!!! ADDRESS: Box 
497, THE NATIONAL CLEANER. 4 


variable speed drive; 
gph filter wit! 
Western 


for driven anda al 


extrac 


yenue sLiVve 


} 
r 
4 








MACHINERY WANTED 


WANTED USED HOFFMAN UTILITY PRESSES, any 
M.A.T A Alvar Obre n N 147 





Ixtacalc 
9469-3 








MERCHANDISE FOR SALE 





nets $3.95 

y Company, 
9340-45 
price 


i ( v i r eaners, 715 

Valle Californié 9488-45 
BUSINESS SERVICE 

DETROIT and suburt r ati 

ING. PRescotte 8-1680, CARTER’S Rug 


Mw 


PRICE SCHEDULE |! 


7 











and DYE- 
Rose 


arpet, furniture leaning 
27234 Ridgewood 
GET MORE BUSINESS wit 


wit 


leaners that gets new business at low 


for free 


DIRECT MAIL ADVERTISING | 
‘ ~~ j stor amples f famous 


2nd Ave., Miami 37, Fla 


NEWSPAPER ADVERTISING ,; ; that j juces more business 
i f YOU"’—can increase y r volume ar profits. Write for details 


Advertising, Norris Bldg Michigar 9485-1 


CONSULTANTS 
IN TROUBLE? C e1 analysis of garments and laboratory rey 


HUBBARD TEXTILE CONSULTING ‘BUREAU, ‘RT. 3, CHARLOTTESVILLE, 
VA 6040-25 


¥ “4 


Grand Rapids 2 











sht 


LET US TELL YOUR CUSTOMER! 
TEXTILE ANALYSIS SERVICE, 


43° 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed *‘FRENCH- 
TEX” process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 3, 
Ohi Members of the S.L.R.A."’ 7947-13 
FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-13 
SUEDES AND LEATHERS cleaned and dyed to perfection. “Prompt service 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 
State Street, Sharon, Pa. 5234-13 
FURS—<clean red, 
LANO LUSTRE 


torage facilities. 





repaired, altered, and remodeled, by the famous 

Guaranteed workmanship, fast service. Com- 
Send for complete price list and informational 
2425 McGee, Kansas City, Mo. 9190-13 


glazed, 
process 
plete 


folder. Wardrobe Service, 








WORTH REPEATING 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-13 











REWEAVING 
REWEAVING, ONE-DAY SERVICE: Cigarette burns, 


in clothes, rugs, upholstery fabrics, 
Send garments for estimate. GIVE US A TRIAL. 
You'll be the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Ch icago 2, il 5516-29 
REWEAVING. Co mp lete SALES KIT FREE “including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohi 6066-29 
40°, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Dept. 9, New Haven, Connecticut. 3298-29 
REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 
MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Disp pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 7369-29 
RE-WEAVING AT LOWEST WHOLESALE PRICES, 


return postage, 





moth-holes, tears 


spots linens, like new. Small jobs 


returned same day 


amazed to see 


)perators, 


Avenue, 


lay signs, 





l-day service, we pay 
work guaranteed for the life of the garment. Satisfaction 
Free estimates in ad- 
Write for free signs, pricing rulers, labels. THRIFTY 
1412 Adams St., Toledo 2, Ohio. 7446-29 


r no charge. Special low prices on large damages 
vance if requested 


WEAVERS, 








TRAINING SCHOOLS AND INSTRUCTIONS 
HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 


lottesville, Virginia. Courses offered in drycleaning (petroleum and 
spotting, wetcleaning and dyeing. Study while you work and 
to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 
BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
giving customers finest work and prompt service. Find 
u can learn to make holes, cuts DISAPPEAR 
fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 
INSTRUCTIONS IN TAILORING, REPAIRING, DESIGNING and CUTTING 
women’s garments. (3 Separate Books.) Free booklets 
books sent on request. Master Designer, Dept. K, 
Chicago, Ill. 9278-15 
NEW BOOSTER COURSE IN ROUTE SELLING. Fred DeArmond is author 
ing a new series of 12 booklets on route selling. They are called ‘The 
Year,’" and will run through Write for 
a free copy of No. 1, ‘‘Do You Ask Questions?*’ and details of this serv- 

THE MYCROFT PRESS, 2043 S. Scenic Drive, Springfield, Mo. 9499-15 
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MR. MANUFACTURER: 


In this issue—pinpointed arti- 
cles providing answers to dry- 
cleaning management on such 
timely subjects as— 


@ PACKAGING 


How a plantowner 
puts emphasis on 
good packaging to 
upgrade services and 
customer impression. 


CLUE TO 
SOLVENT ODORS 


Jet fuel studies 
reveal bacteria and 
mold growths pro- 
ducing odors similar 
to those plaguing 
drycleaners. 


COIN-OPS 


Four case histories 
show great diversity 
in operating patterns. 


They're articles that work 
for the drycleaner and for 
you — helping the plant- 
owner build his business, 
maintain efficient operation, 
and increase his profits— 
making him a prime pros- 
pect for your equipment. 


In The NATIONAL 
CLEANER, you reach your 
market of value. 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











A Special, limited’ offer for readers of 
The National Cleaner 


GUIDE TO PLANT LAYOUT 


a how-to-do-it guide to making 
the drycleaning plant more effi- 


cient—more profitable. 


PRICE: $1.00 — WRITE: 
THE NATIONAL CLEANER 


466 Lexington Ave., New York 17, N. Y 


WHEN YOU 


THE DRYCLEANER’S GUIDE 
TO MANAGEMENT 
and OPERATIONS 


A do-it-now manual that will answer 
day-to-day problems. A management 
tool—the keystone of your profes- 
sional library 


PRICE: $2.00 — WRITE: 


THE NATIONAL CLEANER 


466 Lexington Ave., New York 17, N. Y 


GUIDE TO CONSTRUCTION 
AND REMODELING OF 
DRYCLEANING PLANTS 


the ABC's of plant designing— 
from architecture to landscaping— 
are explained in this informative, 
easy-to-read manual 


PRICE: $1.00— WRITE: 
THE NATIONAL CLEANER 


466 Lexington Ave., New York 17, N. Y 





YOURS FREE! 


This 32-page fully- illustrated 
manual is the classic work in its 
field. If you're going to remodel, 
build or add new equipment, this 
handbook will give you pre-tested 
plans for efficient layout and re- 
sulting profit. You get this man- 
ual absolutely free . . . 


ORDER THESE 
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TWO MANUALS 


Thousands of professional dry- 
cleaners rely daily on this giant 
92-page fully-illustrated hand- 
book. Its ‘“‘how-to’’ chapters 
cover the management of all the 
basic drycleaning operations... 
PLUS a special chapter on side- 
line profit-makers frequently 
overlooked in day-to-day opera- 
tion. 

Easy-to-read charts, tables and 
plans take the mystery out of 
the complex subject of con- 
struction and remodeling. Chap- 
ter after chapter of this 32-page 
fully-illustrated manual gives 
money-saving tips for dryclean- 
ers planning to build or rebuild. 
Subjects covered include Cost 
Estimation and Preliminary Plan- 
ning. 


Thousands of these manuals have been sold at their regular price (total value $4) 


YOU GET ALL THREE MANUALS FOR JUST $3!!! 


Use Coupon Below 


Offer Limited 


THE NATIONAL CLEANER, 466 Lexington Avenue, New York 17, N. Y. 


Please send me your manual “Guide to Plant Layout’’ as a 


gift. Also send “The Drycleaner’s Guide to Management and 
Operations,"’ and “Guide to Construction and Remodeling of 
Drycleaning Plants” for which | am enclosing my $3 check 


or money order 


Name 


Mail Coupon 
TODAY 
Offer Expires 
September 30, 1961 


THE CUSTOMERS 
ALWAYS WRITE .. . 


Editorial Comment 


To the Editor: 

I have just finished reading your 
two editorials in the July issue of THE 
NATIONAL CLEANER, and I want to 
express my complete personal appre- 
ciation for the hard-hitting direct 
method as well as the basic content 
of these editorials. Our industry has 
so sorely needed for such a long pe- 
riod of time a voice of authority to 
help point the way. 

It is to the credit of your magazine 
and yourself that such articles can 
bring to our industry a point of self- 
evaluation and prestige. It is not only 
right but necessary that this same 
image be portrayed to the consumer 
as well. 

Many thanks for this article, and I 
hope to see many more like it. 

H. R. “Jack” NorcreN 
Vice-President 

Detrex Chemical Industries, Inc. 
Detroit, Mich. 


Founding Father 
To the Editor: 


I was delighted to see the story of 
our fashion show which was featured 
in your July issue. 

There is one point in the story 
which I would like to correct. My 
father, Paul J. Wiley, is and always 
has been the owner and guiding hand 
of Blue Bell. He is still the “working 
boss” and at no time was the idea of 
selling Blue Bell ever considered. I 
did, with no previous spotting experi- 
ence, have to take over this job at the 
death of my uncle. However, it has 
always been through the encourage- 
ment and backing of my father that 
I have been able to accomplish any- 
thing in this business. 

Once again, may I thank you for 
the delightful story. We are now in 
the midst of preparing for another 
Obion County Fashion Show to be 
presented September 1. All new ideas, 
with beautiful models, new clothes 
and old garments plus “song, dance 
and patter.” 

Betty CARDWELL 
Blue Bell Laundry-Cleaners 
Union City, Tenn. 
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steam 
trap 
dependability 
is a matter 
of what the 
manufacturer 
puts into 
the trap 


Here’s why Armstrong traps 
assure dependability for laundries and cleaners 


SIMPLE INVERTED 
BUCKET PRINCIPLE 
The best way t 


dependability 


device is to 


operating mecha 


has the fewest pos- 


s for something t 
go wrong and has been proved 
rvice like yours. The Arm 
trong inverted bucket design 
meets these requirements 


STAINLESS STEEL 
WORKING PARTS 
No mechanism can last 

nger and perform any more 
lependably thanthe maté 
of construction permit. All the 
working parts of Armstrong 
[raps are made of tough, corro 


yn resistant stainless ste 





FOOL-PROOF 
LEVERAGE SYSTEM 


Even a basically good operat 
ing principle can be made 
ter with refinements in 
design. Armstrong inverted 
bucket traps have an exclu 
ctionless” free-floating 
ilve mechanism that gives 
big capacity in a small pack 
ong life and infre 


iuntenance 


Ar 





SELF SCRUBBING 
ACTION 


If you remove imajorcause ol 


trap troubles, dependability 


creases greatly. Armstrong 
Traps feature a self scrubbing 
ction that keeps dirt in sus 


ais¢ harge ~ 


ARMSTRONG MACHINE WORKS 


Maple Street ° Three Rivers, Michigan 


Manufacturers of Inverted Bucket Steam Traps and Ball Float Air Relief Traps 











YOU'RE LOOKING AT MORE PROFITS PER SQUARE FOOT 


This complete shirt finishing unit . . . with the exclusive “SLEEV-O-MATIC” 
horizontal press . . . does more shirts easier and faster than ever before! 


Operator comfort and production reach new heights when the —_Everything’s more simple and maintenance free. Operator train- 
horizontal “Sleev-O-Matic” joins the other three Pantex ing is easy. Satisfied operators turn out more work, finer work, 
ksav Collar and Cuff Press, Body Press and FOLD-A hour after hour, uninterrupted by costly down time. 

PATIC™ Tat -stethbdaaltadtate You pay nothing down for the entire Pantex Shirt Finishing Unit 
Horizontal bucks eliminate tiring up-and-down motions! Lateral, under our new five-year lease plan. For less than a tax-deductible 
t loading and unloading keep operator-efficiency high $300 a month, your shirt finishing operations can show unbeliev- 

lamping, automatic gentle sleeve expanders and able profits per square foot. For full details, contact your local 
add up to increased production at lower Pantex direct sales representative, write us, or call PAwtucket 


~ 7c 


500. Specify your own color at no extra cost. 


GUARANTEED ON A DIRECT 
FACTORY-TO-YOU BASIS! 


PANTEX EQUIPMENT 
1S SOLD, SERVICED AND 


PANTEX MANUFACTURING CORPORATION 
Pawtucket, Rhode Island 
New York - Chicago - Atlanta - Kansas City - Detroit 


in Canada: Pantex Manufacturing (Canada) Ltd., Montreal 
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